Summary of provisions of the federal health care reform law (HR 3590 and HR 4872)
related to preventive health
Sec. 4001. NATIONAL PREVENTION, HEALTH PROMOTION AND PUBLIC HEALTH COUNCIL. Creates
an interagency council dedicated to promoting healthy policies at the Federal level. The Council shall
consist of representatives of Federal agencies that interact with Federal health and safety policy,
including the departments of HHS, Agriculture, Education, Labor, Transportation, and others. The
Council will establish a national prevention and health promotion strategy and develop interagency
working relationships to implement the strategy. The Council will report annually to Congress on the
health promotion activities of the Council and progress in meeting goals of the national strategy.
Sec. 4002. PREVENTION AND PUBLIC HEALTH FUND. Establishes a Prevention and Public Health
Investment Fund. The goal of the Investment Fund is to provide an extended and sustained national
investment in prevention and public health programs to improve health and help restrain the rate of
growth in private and public sector health care costs. This will involve a dedicated, stable funding stream
for prevention, wellness and public health activities authorized by the Public Health Service Act.
Sec. 4003. CLINICAL AND COMMUNITY PREVENTIVE SERVICES. Expands the efforts of, and improves
the coordination between, two task forces which provide recommendations for preventive interventions.
The U.S. Preventive Services Task Force is an independent panel of experts in primary care and
prevention that systematically reviews the evidence of effectiveness of clinical preventive services such
as colorectal cancer screening or aspirin to prevent heart disease, and develops recommendations for
their use. The Community Preventive Services Task Force uses a pubic health perspective to review the
evidence of effectiveness of population‐based preventive services such as tobacco cessation, increasing
physical activity and preventing skin cancer, and develops recommendations for their use.
Sec. 4004. EDUCATION AND OUTREACH CAMPAIGN REGARDING PREVENTIVE BENEFITS. Directs
the Secretary to convene a national public/private partnership for the purposes of conducting a national
prevention and health promotion outreach and education campaign. The goal of the campaign is to raise
awareness of activities to promote health and prevent disease across the lifespan. The Secretary will
conduct a national media campaign on health promotion and disease prevention focusing on nutrition,
physical activity, and smoking cessation using science‐based social research. The Secretary shall also
maintain a web‐based portal that provides informational guidelines on health promotion and disease
prevention to health care providers and the public as well as a personalized prevention plan tool for
individuals to determine their disease risks and obtain tailored guidance on health promotion and
disease prevention. In addition, the Secretary will provide guidance and relevant information to States
and health care providers regarding preventive and obesity‐related services that are available to
Medicaid enrollees, including obesity screening and counseling for children and adults. Each State would
be required to design a public awareness campaign to educate Medicaid enrollees regarding availability
and coverage of such services.
Sec. 4101. SCHOOLBASED HEALTH CENTERS. Authorizes a grant program for the operation
development of School‐Based Health Clinics, which will provide comprehensive and accessible
preventive and primary health care services to medically underserved children and families.
Appropriates $50 million each year for fiscal years 2010 through 2013 for expenditures for facilities and
equipment.
Sec. 4102. ORAL HEALTHCARE PREVENTION ACTIVITIES. Establishes an oral healthcare prevention
education campaign at CDC focusing on preventive measures and targeted towards key populations
including children and pregnant women. Creates demonstration programs on oral health delivery and
strengthens surveillance capacity.

Sec. 4204. IMMUNIZATIONS. Authorizes States to purchase adult vaccines under CDC contracts.
Currently, 23 States purchase vaccines under CDC contracts. These contracts for adult vaccines provide
savings that range from 23‐69 percent compared to the private sector cost. Authorizes a demonstration
program to improve immunization coverage. Under this program, CDC will provide grants to States to
improve immunization coverage of children, adolescents, and adults through the use of evidence‐based
interventions. States may use funds to implement interventions that are recommended by the
Community Preventive Services Task Force, such as reminders or recalls for patients or providers, or
home visits. Reauthorizes the Immunization Program in Section 317 of the Public Health Service Act.
This section would also require a GAO study and report to Congress on coverage of vaccines under
Medicare Part D and the impact on access to those vaccines.
Sec. 4205. NUTRITION LABELING OF STANDARD MENU ITEMS AT CHAIN RESTAURANTS. This
initiative represents a compromise between the Menu Education and Labeling (MEAL) Act, sponsored by
Senator Harkin, and the Labeling Education and Nutrition (LEAN) Act, sponsored by Senators Carper and
Murkowsi. Under the terms of the compromise, a restaurant that is part of a chain with 20 or more
locations doing business under the same name (other restaurants are exempt) would be required to
disclose calories on the menu board and in a written form, available to customers upon request,
additional nutrition information pertaining to total calories and calories from fat, as well as amounts of
fat, saturated fat, cholesterol, sodium, total carbohydrates, complex carbohydrates, sugars, dietary fiber,
and protein.
Sec. 4206. DEMONSTRATION PROJECT CONCERNING INDIVIDUALIZED WELLNESS PLAN. This pilot
program provides at‐risk populations who utilize community health centers with a comprehensive risk‐
factor assessment and an individualized wellness plan designed to reduce risk factors for preventable
conditions.
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