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Connecticut Commission
on Culture & Tourism



Commission on Culture  & Tourism

http://www.cultureandtourism.org
Agency Purpose  XE "culture and tourism, commission on" 
· Preserve and promote Connecticut’s cultural and tourism assets in order to enhance the quality of life and economic vitality of the state.

· Provide marketing, research, hospitality services, direct sales and business marketing assistance to state tourism partners, venues and destinations, including operation of the state’s six Visitor Welcome Centers and publication of the Connecticut Vacation Guide, Culture & Special Events Guide and www.ctvisit.com.

· Administer programs that identify, register, protect, rebuild and reuse buildings, sites, structures, districts and objects that comprise Connecticut’s cultural heritage.

· Operate four state-owned museums.

· Develop and strengthen the arts in Connecticut, make artistic experiences widely accessible and encourage public participation in the arts.

· Administer tax credit programs which serve as economic incentives to restore and rehabilitate historic properties which help support urban revitalization and smart growth.  

Recent Highlights 

CROSS DIVISION GRANT PROGRAMS
The Commission on Culture and Tourism offers cross division grant opportunities to a range of constituents.  The cross division grant opportunities include Challenge Grants, Cooperative Grants and Strategic Initiative Grants.  The 3rd Annual Governor’s Awards for Culture & Tourism were presented to four renowned Connecticut residents in four areas of recognition, including:  Smith Edwards Architects (Historic Preservation/History); Jacques Pepin (Tourism); Campbell Scott (Film); and Philip Roth (Arts).
SPORTS ADVISORY BOARD
The Commission on Culture and Tourism was charged with establishing a Sports Advisory Board to advise on the most effective ways to utilize state resources to promote, attract and market  in-state professional and amateur sports and sporting events and to advise how to coordinate the use of state-owned facilities to enhance sports-related tourism.  The Sports Advisory Board hosted a panel on the importance of sporting events to the economy on June 23, 2009 at the TPC River Highlands in Cromwell.
ARTS
Developed the Arts Jobs Preservation Grant program to disburse American Recovery and Reinvestment Act of 2009 (ARRA) stimulus funds received from the National Endowment for the Arts.  Conducted the first state-wide “Forum on Careers in the Arts for People with Disabilities”.

HISTORIC PRESERVATION & MUSEUMS
Funded by the Community Investment Act, awarded over $2.5 million in grants to restore, rehabilitate and plan for the reuse and preservation of historic buildings owned by municipalities and non-profit organizations.  Reserved over $17.6 million in tax credit reservations with an estimated private investment of over $77,000,000.  Communities served include, but are not limited to Hartford, New Haven, New Britain, Bridgeport, Waterbury and Manchester.

TOURISM
Challenge Grants and Cooperative Grants, innovative marketing grant programs to assist cultural and tourism entities to better leverage the agency’s marketing efforts, were offered for a second year.  Coordinated the 5th annual Connecticut Open House Day featuring 214 participating cultural and tourist attractions.  Assisted an estimated 2.77 million potential visitors with Connecticut tourism information.  
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