
Social Media Marketing Manager   August 2014 
 

 
Social Media and Web Marketing Manager 

Position Posting 
Salary: $65,000 - $90,000 

 
The mission of Access Health CT is to increase the number of insured residents, improve health care 
quality, lower costs and reduce health disparities through an innovative, competitive marketplace that 
empowers consumers to choose the health plan and providers that give them the best value. 
 
Position Overview: The Social Media and Web Marketing Manager is responsible for creating, posting, 
updating, maintaining, and managing  the “voice” for Access Health CT’s public online presence. While this 
role will be intimately involved in the internal strategy development and overall direction for our online efforts, 
this position will also work with outside partner vendors to maintain online standards with regard to 
development and execution of online content. 
 
Essential Duties and Responsibilities  
 Manage content for organization’s marketing web presence.  This requires working with content 

management software (e.g. Word Press), Facebook, Twitter, Instagram, and coordinating with internal IT 
resources. 

 Coordinate web projects across all departments, including IT, Operations and Legal/Compliance 
 Maintain a consistent look, feel and tone throughout all web and social properties 
 Copyedit and proofread all web and social content 
 Manage projects with input from relevant vendors including outside PR firm, outreach contractors and 

marketing services providers. 
 Keep current with emerging web technologies through relevant blogs, listservs, and events 
 Assure web-based information is archived for future needs and reference 
 Track and report on all site metrics (e.g. Google Analytics, Tweet Deck, etc.) 
 Work cooperatively with key Marketing team members, clients and vendors 
 Creatively enhance design and messages to address a large and diverse customer base.  
 Develop new and innovative ways to deliver marketing outreach to key customers and stakeholders using 

technology. 
 
Qualifications:  the requirements listed below are representative of the knowledge, skill, and/or ability 
required.  

 Advanced knowledge of HTML, Word Press, social media posting technology, and experience with 
popular content management systems 

 Ability to manage multiple projects in a fast-paced, deadline-driven environment 
 Basic Adobe Photoshop skills 
 Proven ability to build consensus and work effectively within a cross-departmental team  
 3-5 years’ experience managing content and production for high traffic websites and social media 

properties. 
 Bachelor’s degree in English, Journalism, Marketing or a related field 
 Advertising agency or Marketing agency experience preferred 
 Insurance industry experience preferred 
 Passion, Integrity and Energy! 
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Access Health CT is an EEO and Affirmative Action Employer 
 
 

Please send your resume with a cover letter to: HRinbox.CTHIX@ct.gov 
YOU MUST INDICATE JOB TITLE IN THE SUBJECT LINE 

 
 
 


