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Connecticut’s Official Health Insurance Marketplace

SHOP Advisory Committee

October 3, 2014

Legislative Office Building
Room 1C



Agenda

|. Call to Order
[I. Public Comment

lll. Access Health CT Small Business -
Vision/Strategy/Operations

V. Sales Objectives
V. Marketing Update

VI. Adjournment
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Call to Order
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Public Comment
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Vision/Strategy/Operations
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Vision

Guiding Principles

 The SHOP Exchange shotld provide employees with a

BC1
choice of health plans from a number of health insurers

 The SHOP Exchange should strive to increase the
number of employers that offer employer-sponsored
health insurance.

 The SHOP Exchange purchasing model should be
structured so that employee choice does not result in in
risk selection problems for health insurers. And
adversely affect the cost of coverage.
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Vision (Continued)

e The SHOP Exchange should minimize the any
unintended harm to the existing small group health
insurance marketplace.®®

 The SHOP Exchange should minimize the administrative
and financial burden to all involved in the Exchange,
Including, but not limited to, employers employees.
Insurers and providers.

 Whenever feasible, the SHOP Exchange should leverage
existing resources and technology to keep costs down.
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Access Health CT Small Business Strategy

* Business Strategy Moving Forward
BC6

— Re-engagement of Brokers
— Expanded Marketing
— Focus on strengths
* More inclusive group size
* Improved plan design
e Tax credit
« Service

— Growing other offerings (Dental)
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Operations Highlights

 Web Site

Live Case Tracking
Family Health Statement Automation

Training engaged for new broker certifications
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Web Site

* Changes based on customer feedback & Urban
Institute Survey
— Pay a bill
— Get a quote
— Tax credit calculator
— Find a broker

e Improved interface
e Expanded content
e Due for completion by 2015 open enrollment
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Web Preview
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small business ABOUT US SMALL BUSINESS OWHERS BROKERS CONTACT US

Changeis here
for Small Business

It’s time you think about Access
Health CT Small Business for

your businessl

» Get A Quote

Find a Broker

Hesd nelp in s2lecting M2
besteoverage for your
business?Review our Esting of Certified
Brokers for profesional assistance at
noadditional CoEL 10 yoU.

) Tox Caiculatar @ Soker Search
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Welcome Brokers

The place to go to for easy management of your
quotes, your clienis end commissions.

» Access Broker Account

Pay My Bill

Already nave coverage mrougn
Access Heafth CT Small Business? Pay
your monthiy premium through cur
gecure onking bill paing feature. Sign
up is easy and fast.

© Pay Now

Welcome Members

Find assistance from & local certified broker, get a
quoie, and manage your existing account

» . Access Member Account

Products & Services

CurolE 35 10 whet types of plan
oesignes ere available? Take & ook at
an overview of options aveilable
through Access Health CT's small
BusinessMarketpiace.

8 View Medical & Deral

Photos are
placeholders &
will change.
Content will change
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About Us

Photos are
placeholders &
will change.
Content will change

About Us

e St Mission Statement

@ Products & Senvices Cour mission i 10 increzse the number of iNsursd residents, improws Nealth cans qualty, lower costs and

reduce nealth disparities nncugh an innovalive, competiive marketplace that empowers consumers to

© Fhos choose the health pian and provicers that give them the best vaie.

Access Health CT is Connecticut's official heaith insurance markeipiace, estabiished to satisty the
requirements of the federal AfMordable Care Act Our misEion is to incresse e numbsr of Connecticut
resigerts wind are insured. lower their costs, promote health, and eiminate nealth dgisparimes.

Access Heatn CT Smail Business was Sesigned 1o allow CoOmpanies with 50 or Tewer full-time egquivalent
empéoyees to offer & menu of insurance options to their employees. Giving employees a range of quality
nealth care coverage options to choose from can go & kong Way towand keeping employees happier and
nealthier.

(=1}
m

* You controd the coverage you offer end how much you pay toward employee premiums.

» ¥You can choose from 3 levels of coverage 1o find a plan that mests the needs of your ousiness and
EmMzoyses.

* You can start coverage any time. Enroll by the 15th of the month and coverage can begin onthe st
of the following month

« I you buy SHOP coverage and nave fewer than 25 Tull-ime squivalent empioyses. you may quakfy
for & emall business heaktn care tax credit worth up to 50% of your premium costs. You can still
deduct from your taxes the rest of your premium costs not cowered by the tax credst This fax credit
iz available onty for plans purchased through Access Healtn CT Smell Business.

¥ou can comiact us st BS5-762-4928 or through email st AHCT SHO PSS gov.
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Small Business Owners
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CT smell Busir
© Proouct & Services

Tools & Forms:

© Pay AEIN

Why Access Health CT Small Business?

AL AcCests Heaith CT Smidl Business ihe Smiall Business Health Options Program in Connecticut). we

understand NOW iMPOrant it is for small business owners to pravide their employess With comprensnsive

and affordadde NEEN care coverage. We Were Created 35 part of the Afforoable Care ACT10 Ensure that
small business owWners have accest 1o afMordable and comprehensive heaith care coverage for their
empioyees and themselves. Our goal is to provide you competitively priced coverage through state-
certifiea carriers. Being Connecticut's official Neaith insurance marketpiace, we provide small businsss
owners with & range of options all housed in one convenient location.

Through 2015. the Access Health CT Small Business marketpiace ic open to employsrs with 50 or fewer
Tul-time-equivalent employees 100 or fewer fuE-ime-equivalent employees starting in 2006). We provige
guoles year-round on & wige variety of pians.

THE SHOP AD

Shopping the marketplace comes with 8 numier of built in advantages, int

= You gecide how much You pay towerd employee premiums.

= YOl C&n choose from 3 ISvels of CoVerage 1o find 3 plan that mests the NeEeds of your businsss and
EmployEeE.

= ¥OU C3n S1an COoVerage any Gime, though we Sncourage enniment oy the 15th of the monih. By
enrailing no [3ier than the 151, cowerage for the 15t of e Tollowing Montn is guarantesa.

» I you buy coverage Mrough Access Health CT Small Business and have Tewer than 25 full-time
equivalent employees. you mey qualify for 3 small business health care tax credit wiorth up to 50%
of our premium costs {up to 35% of premium costs for tax-exempt employers). You can stil deduct

from your t2xes the rest of your premium costs not covered by the tax credit The tax credi
availabie only for plans purchased through Access Health CT Small Business.
There is good news Tor qualifying smai tax-exempt empioyers, 100 — the Credit is refundable for these
empioyers. 5o even if your lax-exempt organization has no taxable income, you may e sigivie 1o
receive the Credit a5 3 rfung, 5o long 35 7 doSs Not eXcesd your income tax withhoting and Medicare
13 iability

Leamn more by contacling 1-855-762-4928.

Photos are
placeholders &
will change.
Content will change
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Brokers

Photos are
placeholders &
will change.

Brokers 'l Content will change

o

Wy Access Health

e e Products & Services

We know the value a broker brings 1o e process of seledting Realth care coverage. As nealin care

DECOMES iNcreasingly Compex. we Know that you are & key player in guiding employers towards the
=ik cl 1A X 1 t e Of Y T s in the

e Dest possibie coverags based on sach cient’s needs. We want 1o be ons of your partnens in that

mission

Farms Access Health CT Small Business is op=n t0 emplayers with 50 or fewer full time-squivalent employees

{100 or fewrer full-time-equivalent employees starting in 2018). We were crealed as part of the Affordable
Fads

2 © © ©

Care ACi1o ensure tat smalf business owners had access to affordabde and comprehensive heslth care
cowverage Tor their empdoyees and themesives. JUr gosal is 1o provige your small business clients

competitively priced healfth care plans thwough state certified camiers. Being Connecticut's official hiealth
inEurance markeiplace, we offer business owners a range of health care plans and options afl housed in

one comvenient location

Chances are that no two of your clients are exactly sfike. That's why Access Health CT Small Business

provides you with many plan choicss and coverage typss.

The metworks of our carrers. offer strong kocal s well as national networks.

FLEXIBILITY

We offer muitiple plan and tier combinations to heip your chients find a plan selection stretegy that best
meets their situation. The inswance camiers on the Access Health CT Small Business marketplace ail
provide godd, silver and bronze plans. Employers can ssiect

L 4
~=1
o
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BC4

Tax Estimator Calculator

16

Business owners A\ 4

Whether you're a for-profit business or a tax-exempt organization, you mighk be eligible
for Ffederal tax credits. To qualify, you must provide health insurance to all employees,
cover af least half the premium cost, have fewer than 25 full-time equivalent employees,
and pay an average annual wage below $50,000.

Find out if you might be eligible to receive a tax credit in 4 easy steps

Enter how many full-time equivalent (FTE) employees ~ you have

Enter the total wages you pay annually to all employees, excluding income to owners
and their Family members.

Enter the total amount you pay annually toward health insurance premiums

Are you a tax-exempt or non-profit employer? | N - |
o

ﬁt:alcul.ating FTEs can be complex. Click here for guidance.

Mote that results are only an estimate. Consult your tax advisor for more information.

Graphic may change.

5.0
o 8a%% .
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Sales Objectives

1.
V.

VI.
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Target Audience

SHOP Progress

Sales Snapshot

Sales Objectives
Leveraging our New Plans

Renewals
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Target Audience

e Broker
— 600+ certified AHCT Small Business brokers
 Small Employer worksites Number of | Number of
(statewide, as of 4t quarter 2013 -- CT DOL) Employees Businesses
— 45% of those employed in CT are employed 66,825
by businesses with fewer than 50 employees 17,989
e CPA Groups 12,228
« Small Group Associations iZ;Z

* Non-Profit Organizations
e Step-up Programs
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SHOP Progress 10/13 - 9/14 (12 months)

306

B Groups
" Subscribers
B Members

Jan 1,2014 Mar1,2014  luly 14,2014 Sept1,2014  Totals™:
V:"d‘:lr Open Transition  Full Time AHCT AHCT 115 Groups
nroliment .
Vendor to AHCT 1 Sales Rep 1 Sales Rep 452 Subscribers
10 Sales Staff 4 Active Sales Rep 3 Operations 3 Operations 696 Members
2 Sales Admin

2 Operations
7 Operations

* Totals do not equal period sales
results due to group terminations
and group adds & disenrollments
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Sales Snapshot

Sales Activity

Possible
Groups Sold

Membership Results

August, 2014

September, 2014

Subscribers: 53
Total Members: 78

Subscribers: 24
Total Members: 37

Top Three Reasons for Not Choosing AHCT SB

August, 2014

Could not afford

20

September, 2014
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Sales Objectives

e Reinforcing SHOP as a commitment of AHCT

» Seeking Benefits Central solution

— A marketing tool for member brokers to obtain all nlan

options and rates available in the State of Conneéadut

21 access health 3



Slide 21

BC2 be prepared to speak on this since it is a bit vague
Brooker, Chad, 9/29/2014



Sales Objectives (continued)

e Outreach to Key Groups:

» Broker
* Renewed emphasis on face-to-face meetings
» Continued Education focus on new products & marketing strategies
— Employers (50 Employees & Under) BC9

» Expanded education on advantages of small group coverage through ACA -
including tax credits, favorable eligibility guidelines and ultra-small group coverage

» Expanded marketing through collaterals, mailings, expos & association events
— CPA Groups

» Marketing material on tax credits available for For-Profits & Non-Profits

» Use relationships to organize small group events
— Small Group Association Events

» Face-to-face meetings with Association Heads

e EXposS
— Non-Profit Organizations

» Broker education

» Marketing pieces on tax advantages
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BC3

Leveraging our 2015 Plans

o Standard plans have been revised for 2015

» Designs, approved by the SHOP Advisory Council,
are more desirable and better in many ways to
other similar current small group offerings.

- Richer benefits than general marketplace
- Less applicability of the deductible
- More favorable Rx cost-sharing

o Opportunity to sell value
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BC3 i would either put the CBIA AHCT split i created on slides or make sure to hand them out and spend a little bit pointing out some of the
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Brooker, Chad, 9/29/2014



Renewals

* Process begins in October
BC5

— (employer/broker notified by Oct. 15, employer begins
selection period Nov. 15 and employees select plans
starting December 15 for Jan. 15t renewals)

* 51 renew in Quarter 1 2015

e Focused on retaining business through ““high touch”
approach and superior customer service

 SHOP renewals are processed continuously throughout the
calendar year
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Marketing Update

Collateral Creation

* New collaterals for SHOP are completed
— Broker Top 10 Flyer (English & Spanish)
— Employer Top 10 Flyer (English & Spanish)
— Broker brochure (English & Spanish)
— Employer brochure (English & Spanish)
o Additional collaterals to be developed
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Sample Broker Flyer
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Conrecticut’s Oficial Health Insurance Marketplace

access health'CT

Connecticut’s Official Health Insurancos Marketplaos

10 Reasons Why

Access Health CT is Better for Small Business

Small Business Health Options Program (SHOP)

. .

Small Business Health Options Program (SHOP) SHOP is Open for Business

SHOP is open for business. We are here to help your client through every step of the enrollment . . N o

process by creating an insurance quote and helping your clients threugh the implementation process. dlmt::m]!” uality G u:::m!F . o How to Contact SHOP:

e want to support your efforts in bringing your clients the best healthcare options for their needs. health insurance is a major challenge For comparies ) I"" EE";!E_”;L‘;

today, but can be well worth the expense. The SHOP SHOR

1. Smaff Busimess Tax Credit: QualiFying small businesses 5. Choice: We offer multiple plans and tier combinations pravides your clients with the: chaices they want. Plus, MGt g
may be eligible for a tax credit of up to 50% of the: to: help your clients find a plan selection strategy that the SHOP can reduce your client's costs and ease their + Administrative Help
employer’s contribution to their employees’ premium best meets your client’s situation. administrative bunden. 1-855-762-4928 or
cost. Mon-prafit erganizations may be eligible for a tax * Vertical Choice - Access ko all plans that are SHORAHCT gt gov
credit of up to 15% of the employer’s contribution to awtabl o o sl resarance camrher Same of the benefits fora small employer offering health
their emplayees” premium cost. Vosizantal Chod - i i b their vugh the SHOP indude: - Fau

* Horzontal pice - ACCEss IsarancE Carniers
. * attracting qualified employess and reduction of 1-860-757-5330

2. Tax Credit: To qualify for a tas credit your chent must: and plans in one metal level 2.9 all silver plans). bmover, L

+ have Fewer than 25 full-time- equivalent FTE) = Single Chaice - Employer chooses one plan from a . +» Corporate Mailing Address

employees® single insurance carrier forthe group affering, * helping your clients’ employees stay healthy and Access Health €T

reduce health relabed absences,
* contribute 2t least 50% of each employee's " e * ' 280 Trumbull Streat, 15th Rloor
6. Defined Contribution: The emplayer sets a defined Hartford, €T 86103

Insurance premium dollar amount or percentage tax advantaged * large rumbser of plan aptions bo mest different "

* pay an average annual wage of lessthan $50,000 contribution ko cower a portion of or the entine cost of lesvels of health neads, and
hosen . This allows the employer to have a foed .

3. Mo Fees or Required Lines of Coverage: There are no: ::rmall plan" sy budget. ' * ashopping experience that rivals that of large

adminiszration or membership fees. e comparies.
: ) . ; 7. Simple Enrollment through the use of Universaf Formes:

4. Wide Sefection of Plan Choices from Quality Carriers: SHOP utilizesuriversal Forms. Your cllarits will racehve Ohar gaalis o ensure that every small business in the state
Tth"wmrfﬂ-fﬂfﬂmmmlnhSHQE an ibemized bill andwill be required o submit ealy ane of Connecticut has access to quality health care coverage.
m!wmim*‘gmlﬂmdl’:!" check to SHOP. ‘Vour smalll business clients can offer their employees a
“‘“If’“"hd"lw’“‘t‘mm.mm‘ wariety of quality coverage aptions through the SHOP. |t's
services, such as physician office visits, not subject to 8. Flexible Eligibility: Full-time squivalent employess warsior and more affordable than ever, thanks to simpler
the plan deductible. are thase who work an average of 30 hours perwesk. administration and potertial tax cradits.

Employers can elect to cover all employees (part-time,
10499, etc.] but must offer coverage to all full-time

employees. We can enrcll group sizes from 1 to 50
Anthem BCES > Gold 2 Gold employees. A group of one must be an emgloyee, nata
1 Silver 1 Sitver sole proprietor.

2 Brorge 3 Bron,
= . State of the Art Technology: Online enroliment For bath

Insurance Carrier | 2014 Plans

e

Haalthy CT 1 Gald i Gold the employer and employee adds increased efficiency.
4 Silver 2 Silver Enjoy the ease of administration that is typically g,
2 Brorze £ Bronze reserved for large companies. 4 ! b wwnw AcoessHealthCT.com and Click ON
o n — s alen bia . 5 the Emplayers Option to gain access our free:
10 Dental inserance: resurance is also availal =l 1 . i b
theare Gald & g i guots tool, compan: plans and ernall.
United Heal ::gl ::ﬂr and, aFter Movember 15, 2014, your cllents can offer an :

ENROLL NOW!

Gek free enroliment help Call 1-855-762-4928
et your questions enswered quickl

ashanced dental shopping experience. There ane bwo
dental irsurance carders: Anthem, and MetLifie.

1 Brorge 2 Bronze

*The small business owner and his or ber immediate familly members whe they may empdoy ane ret included in these regquisement.

. .
- ats
e
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Employer Brochure
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Healthy, Happy Empleyers ar
Ky b 2 Successiul Small Business

Erinw Wt ey by
il pareg Lenall Boniseeys Dremery

Heda ther Emplosgets

Learn about the Small
Business Health Options
Program (SHOP)
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Marketing Update (Continued)

Outreach to Brokers & Employers
— “Email blasts” to current broker base
— Broker Newsletter

— Direct mailings to employers
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Questions
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Adjournment
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