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 Written Communication - Writes clearly and informatively in both English and Spanish; edits work for 
spelling and grammar; varies writing style to meet needs; able to read and interpret written information. 

 Teamwork - Balances team and individual responsibilities; contributes to building a positive team spirit. 
 Professionalism - Accepts responsibility for own actions; follows through on commitments. 
 Quality - Demonstrates accuracy and thoroughness; looks for ways to improve and promote quality. 
 Attendance/Punctuality - Is consistently at work and on time. 
 Dependability - Follows instructions, responds to management direction; commits to additional work 

hours when necessary to reach goals. 
 
Qualifications:  the requirements listed below are representative of the knowledge, skill, and/or ability 
required.  

 Requires BA or BS in marketing or business. 
 5+ years’ experience in direct marketing to the Spanish-speaking market and general market with an 

integrated approach to both within a sales driven, direct-to-consumer environment. 
 Fluent in both Spanish and English. 
 Advanced project management skills. 
 Advanced oral and written communication skills, as well as presentation skills. 

 
This document does not create an employment contract, implied or otherwise, other than an “at will” relationship. 

 

Equal Opportunity and Affirmative Action Employer 
 
 

 

Please send your resume with a cover letter to: HRinbox.CTHIX@ct.gov 


