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Date: Friday October 3, 2014
Time: 9:00 a.m.

Members Present

Pamela Russek, Tony Pinto, Kevin Galvin, Timothy Pusch, Christopher McKiernan, Grant Ritter, Lynn
Marie Janczak on phone Mary Ellen Breault

Members On Phone

Mary Ellen Breault

Members Absent

Ellen Skinner, Nathan Field, Marta Maciuba, Matthew Katz, Patricia Pulisciano

Other Participants

John Carbone, Leif Fellinger, Julie Lyons, Matt Salner, Scott Onofrio, Jim Wadleigh

l. Call to Order and Introductions

Co-Chairperson Pam Russek opened the meeting at 9:02 a.m. Introductions were made.

. Public Comments

No Public Comments were made

M. Access Health CT Small Business — Vision/Strategy/Operations

Pamela Russek introduced the Access Health CT SHOP Team. James Wadleigh, acting CEO
added that any questions regarding SHOP should go directly to Julie Lyons, Director, Plan
Management.

Ms. Lyons indicated that the Guiding Principals were already developed and finalized when Ms.
Lyons started at AHCT in May 2012. Ms. Lyons indicated that maybe the Committee will want to
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change these and make tweaks and advised Ms. Russek to take back with Mr. Ritter and revise if
they see fit.

Matt Salner, Policy Analyst discussed Policy and Strategy and the need for re-engagement of
brokers. Mr. Salner indicated that Brokers are vital to the success of SHOP and AHCT will have
more meetings and engagement with them in the future. AHCT is expanding marketing and
doing more out-reach with employers and developing new marketing materials for SHOP. Right
now SHOP is offered to employers with 1-50 employees. In 2016, it will be offered to groups up
to 100. There are improved plan designs for 2015 and the Advisory Committees approved these
plan designs with lower deductibles and lower cost sharing. The tax credit is part of the
Affordable Care Act and a tax credit estimator is provided on the SHOP website which will help
small groups estimate tax credits. AHCT is offering a full dental plan and shopping experience
through the web site for SHOP and Individual.

Nathan Field asked if AHCT has any reporting on the 115 groups who received a tax credit this
year. John Carbone, SHOP Sales Manager, replied that AHCT was not capturing this information
but a survey done four months ago showed that a significant number did receive the tax credit.

Leif Fellinger, Sales Operation Manager, indicated that AHCT is doing live case tracking with
phone calls from consumers.. AHCT is taking a proactive step by checking with brokers to make
sure consumers are receiving their identification cards. AHCT is creating a process so that
personal identifiable information (PIl) on Family Health Statements is not seen by others and to
ensure that this information is not used for underwriting plan information or screening. Mr.
Fellinger also indicated that the process is going to be automated. The data will disappear and
not be available on a database. Mr. Field asked if this system was tested by the carriers yet and
Mr. Fellinger replied no. Mr. Field asked if this was cleared with Mary Ellen Breault. Ms. Breault
stated that CID doesn’t have prohibition on having the Family Health Statement electronically.
Ms. Lyons indicated that Nancy Doty is very involved in this process and AHCT is working on
programming with Bswift.

Sales Objectives

Mr. Carbone stated that there are sales strategies that AHCT will reach out to the small
businesses in email blasts. Ms. Lyons stated that SHOP responsibilities were transferred in July
and AHCT has been going to outreach groups and going forward, AHCT will reach out to the
Advisory Committee and have more meetings.

Ms. Janzak suggested alluding to the new web site on the snap shots on TV. Itis a pro-active
way to get the message out. Individuals she has spoken to say that the commercials are not
informative.
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Mr. Katz suggested using the term Tax Savings and not Tax Estimator. He indicated that the
estimator suggests how much you pay and savings sounds like your saving money. Mr. Fellinger
said that was an excellent point. Mr. Fellinger also indicated that on the website for first time is
a FAQ section with information collected from various sources and forms to sign up with AHCT
or maintain customers’ accounts.

Mr. Carbone discussed sales objectives. There are 600 brokers being certified by AHCT. There
are over 85,000 Connecticut small businesses. SHOP membership will take a little time. AHCT is
working with CPA’s and Small Group Associations. Timothy Pusch asked about the Chambers
and Mr. Carbone replied that AHCT is working with them as well.

Mr. Pusch asked where AHCT stands with re-certification. Mr. Carbone replied that if you were
certified last year -- you are certified this year. Webinars are being developed for brokers
showing new plan designs. Ms. Russek asked how are they notified, when there are
certification classes and is there enough capacity? Mr. Carbone said there is availability in
Hartford and New Haven every Wednesday however, he is still going out to brokers doing extra
seminars or will come to their location on a Saturday or Sunday to train. Ms. Russek asked how
AHCT is letting brokers know this information and Mr. Carbone replied stating that a mass e-
mail is being sent.

Mr. Field asked, out of 115 groups what percentage have a broker tied to an account. Mr.
Carbone indicated that 60% came from brokers. Mr. Carbone stated that he drives the
employer to a broker as he thinks there is value. If the employers’ broker is not certified, Mr.
Carbone indicated that he gets the broker certified. Mr. Carbone said there will be a SHOP
broker directory in 2015 on the web site further adding that the brokers are huge part of AHCT’s
business. AHCT is working with Benefits Central trying to get on its site early 3" quarter.
Benefits Central will allow a quick query and brokers can do a quick quote. Mr. Carbone further
added that the website will have more flair than the CBIA website.

Mr. Carbone indicated that AHCT is expanding their marketing efforts with collaterals and letting
employers know they can only get a tax credit if they come through SHOP further advising them
that the standard plan designs have been revised and approved, providing richer benefits with
lower deductibles.

Mr. Katz asked out of the 115 groups we currently have enrolled if there is any commonality
with regards to geography or the types of businesses? Mr. Carbone said he will get that
information.

Mr. Pusch asked what the notification process for renewals would be and Mr. Carbone replied
that renewals are being hand delivered.
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Ms. Janczak asked about advertising in the Hartford Business Journal and said she had no idea
about the tutorials in Hartford or New Haven. Mr. Carbone replied that would be considered.

Marketing Update

Ms. Janczak asked if there is collateral for the employer to give to their employees and Mr.
Carbone said a comparison sheet and a broker and employer kit were being developed.

Mr. Fellinger spoke to the Top 10 reasons flyer and how AHCT can bring value mentioning AHCT
is finishing two brochures for employers and brokers further adding that topical and educational
pieces will be created throughout the year. It will be an upgrade visually and provides
information on how to follow up with AHCT. AHCT will do direct outreach as well and utilize
technology to reach a wider audience, such as email blasts and broker newsletters.

Motion to adjourn Mr. Katz made a motion and Mr. Pusch seconded at 11:02 a.m.



