. ¢ : °
‘oc o, - .’.’. .'

access health CT %

Connecticut’s Health Insurance Marketplace

Access Health CT

Marketing and Community Outreach Plan
Introduction
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Overview

The primary mission of marketing and outreach is to build awareness of
Access Health CT, engage and educate our target audiences, and drive
individuals and their families toward enrollment whether

e on their own via the web site

e with the help of Assisters or brokers
e through the call center

 if offered, through their employer

To do so, the plan presents an integrated approach of media and tactics across
multiple constituents. It is designed to produce multiple touches that build on
themselves to generate qualified leads that produce enrollments

at a targeted cost.
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Access Health CT Brand Identity

The Access Health CT brand reflects the following characteristics:
e Appealing and interesting

Representing something new and fresh

e Welcoming
 Demonstrating choice and quality
° i e °®
Friendly 0' ° ...
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Access Health CT Audiences
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Consumer-friendly Site and Mobile
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See how easy It Is to get insurance »

%3 Upcaming events

Countdown to change: Enﬂ days

lein ws for a Hoalthy Chat in

What can Access Hes j vou? Tarrington on Tussday, March §
Starting October 2013, Connecticut residents and “* Join us for a Hoalthy Chat in
business cwners will have health insurance optiens e
they've never had before.
Get the Facts »
il AccessHealth CT:
=== Making it a reality
avings calculator Change taies lots of planning and effort.
Seeif you qualify for discounts on health insurance, e/l
only available through Access Health CT SNSRI SR R
inurance. Learn more i
Try it now >
Copgre © 303 Acom MR CT | Diclaimer | Prvacyboliey | Wibie Acceualiaity Bulicy
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Savings Calculator - Site and Mobile
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CHANGE IS5 HERE.
FYOUQ LIFY

REAK

INSURANCE C

Did you know you may be able to get a discount on health insurance, but onty if
you buy through Access Health CT? It's true. We're the enly place you can apply
for new government discounts (in the form of tax credits), which can really
reduce your costs,

Access Health CT is also making it easier for small businesses to cover the cost
of health insurance for their employees. IF you hive a business with 2-50
Full-time equivalent employees, you may be able to get Federal tax credits that
pay up to 50% of premium costs,

Savings calculators
Find cut now if you can get financial help, and how much:

Individuals and Families >

Copyright © 013 Access Health CT Dsclaimer
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) Hear the latest

Stay informed about Access Health CT.
SN up B ABOnivE Gl manthly newsieiter,
EHBII-JFXJB(H and event information.

Your email address >

E Savings calculator

= See if you qualify for discounts on
health insurance, only availabla
through Access Health CT.

Savings calculators

Find out now if you can get financial help, and how much:

Individuals and families

Depending on your income, you may be able to get free health insurance (Medicaid) or a
discount on a health plan. For example, if you're single and making up to $44,680, orina
family of four making up to $92,200, you may qualify for some discounts.

Find out what you could save in 3 easy steps

1. Estimate your family's income for 2014 (before taxes)
2. Tell us your age as of January 2014 (ages 19-64)

3. Enter the number of family members whe need insurance {1-8)

MNote that results are only an estimate.

Business owners

Savings calculators

out nowifyo.
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Benefits for You: Eligibility Site
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Conmnecticut’s Health Insurance Marketplace

How itworks: Howtosave Mews&events Whoweare Contactus

CHANGE IS HERE.
QUALITY HEALTH INSURANCE

Mary individuals and Familles will be able il (54s page [
o lower thelr health insurance cosks,
With Access Haalth CT, it's masier than you may think to get coverage for & Hear the latest

yourselfor your Family. i you malke under $44, 680 or your Farmilly makes under
$92.200, you could get & real break on health insurance cots - with discounts Ty sbcetcam 5
aaable orily through Acoess Health CT, You may evwen qualfy For Free R o oL Wy e

coverage thecugh Medicaid, which you can alio get theough Access Health CT. T PO
ligible Fer Medicaid Esgilzhe Far Discaunt®
Siegle incoma gt §15.400  income from $15,601 up to 544,680
Eswrgsmlnuhmr
Famiyofd  income upio §31,809 ncome from 531,810 up to §92,200
............... y ok Mgl A ot
Ehrough Actess Heahh CT,

You can't be turned down for heaith reasans.

Pere's micre gocd newe For you and your Family, Under new healkh refiem Laws,
0 can N langer be denied heakhoas coverage fora pre-ssting contdition.
Even better, you can feel confident that the plan you buy will meet your
eaithease reeds Al Access Health CT plans have mat bigh standards foe
quality set by the State, And all offer preventha cane at no cost and wellness
prEgranns b keep yau healthy.

Shop arund without going to multiple places.
When ow onling health insurance marketplace opens in Octobes, b W Fae
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Educate, Engage, Enroll Tactical Components

Brﬂﬁr 4% ./ 7%P‘lﬁ1ilic Relations

Social Media 9% —*

e
0 21%

Qutreach Events
& Promotions

sQN

38% 0

Direct Mail 7 Yo
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Timeline

The following presents a timeline of all elements of the plan
addressing all constituents

2012 2013 2014
Overall Program
Brand Messaging——p
Visual Identity ——p
Applications 4
Public Relations Media Monitoring b
Press Kit/Release Schedule »
Media Train Media Train
Media Outreach >
Employee Engagement
Issues Man Plan
Healthy Chats ——p Access Health CT Live 3
Target Audience Segment/Size ——————p
Journey b
Projected Enroll 13
Paid Media Plan b Place/Measure B
Community Outreach Plan Public Events and Access Health CT/Partner Promotions —p Public Events b
Access Health CT Series of Promotions 3
Web, Social New Interim- Updates to Engage/Educate p Merge with Enroll Site 13
EaismErCig Develop Social Plan ——p Create Social Tactics ———plLaunch Social Effort 4
Build Reports ——————p Monitor/Report/Optimize B
Gy
v, .
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Timeline

2012

2013

Program

Recruitment RFP —)

Appoint/Train——— P Field Work

Assister Support Kit

v |w

Deployment

Development——p

Consumer

Develop Sales Kit p Recruit Brokers —p Go-to-Market

Small Business

w lw

Develop Sales Kit ¥ Recruit Brokers —p Go-to-Market

Target Audience

Segment/Size—— )
Projected Enroll ———p

Paid Media Halo from Consumer Effort, Some Business Specific 1 2
Outreach Plan Events with Sponsors —p Execute Events/Workshops b
Web, Social Updates to Engage/Educate » Merge with Enroll Site »

Develop Social Plan——} Create Social Tactics——————) Launch Social Effort »

Influencers/
Legislators/Partners

Outreach, Educate, Enlist

v

10

Build Database

Build Integrated Media Reporting
Coord Outreach Timing with Call Center
Review SHOP Planning and Timelines

b
L4
Y
| 4
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v
b
»




Change is here

...‘ .

access health CT %



	Access Health CT�Marketing and Community Outreach Plan �Introduction�03.06.13
	���Overview
	Access Health CT Brand Identity
	Access Health CT Audiences
	Consumer-friendly Site and Mobile
	Savings Calculator – Site and Mobile
	Benefits for You: Eligibility Site
	Educate, Engage, Enroll Tactical Components
	Timeline
	Timeline
	Change is here

