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Overview 

The primary mission of marketing and outreach is to build awareness of 
Access Health CT, engage and educate our target audiences, and drive 
individuals and their families toward enrollment whether 
• on their own via the web site 
• with the help of Assisters or brokers 
• through the call center 
• if offered, through their employer 

 
To do so, the plan presents an integrated approach of media and tactics across 
multiple constituents. It is designed to produce multiple touches that build on 
themselves to generate qualified leads that produce enrollments  
at a targeted cost. 
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Access Health CT Brand Identity 

The Access Health CT brand reflects the following characteristics: 
• Appealing and interesting 
• Representing something new and fresh 
• Welcoming 
• Demonstrating choice and quality 
• Friendly 
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Access Health CT Audiences 
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Consumer-friendly Site and Mobile 
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Savings Calculator – Site and Mobile 



7 

Benefits for You: Eligibility Site 
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Educate, Engage, Enroll Tactical Components 
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Timeline 

The following presents a timeline of all elements of the plan 
addressing all constituents 
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Timeline 
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Change is here 
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