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· In filing its first major complaint of unfair trade practices by accusing China of restricting competitors’ access to raw materials, the Obama administration raised hopes among U.S. manufacturers and unions that it would move aggressively to defend their interests in the global economy.  But whether the complaint filed Tuesday on behalf of U.S. producers of steel, aluminum and chemicals was the harbinger of a broad-based attack or just a symbolic step to fulfill a campaign promise remains an open question.  The complaint, filed with the World Trade Organization by the European Union as well as the U.S., accused China of restricting exports of various materials including zinc and coke, a key component for making steel, by establishing export quotas, duties and other restraints.  Those actions, U.S. trade officials say, have inflated global prices of those products, giving an unfair edge to Chinese manufacturers that use the materials in making such products as cars and aluminum baseball bats.
Manufacturing

· The world’s third-largest aircraft manufacturer says first-quarter profit plunged 31% due to decreased demand for business jets.  Bombardier of Canada said it delivered only 43 corporate aircraft in the quarter, compared to 58 in the same period last year.  CEO Pierre Beaudoin said cancellations have outstripped new orders for the year.
· Brazilian plane maker Embraer ignited a national debate earlier this year when it announced it would cut its workforce by nearly 20%.  Mass layoffs are rare in Brazil, and courts tend to favor workers rather than industry in employment disputes.  This time, the government appears to understand Embraer’s precarious position.  Faced with a nearly $2 billion decline in orders due to a global aviation downturn, the company says it had little recourse. 
· GE Aviation says orders could fall by 50% this year as airlines delay fleet upgrades. “Everybody is looking to push back 2010,” a GE official told Reuters, noting that most order changes were deferrals rather than outright cancellations.
· Sikorsky President Jeff Pino says his company would team with Lockheed Martin “in a heartbeat” if it would help restart the presidential helicopter program.  Pino made the offer earlier this month in a letter to Defense Secretary Robert Gates.  Pino hinted at cost savings in a joint effort and said the government might be able to avoid heavy termination fees if the program is restarted.
· Two years after launching an assembly line in Tianjin, China, Airbus is preparing to deliver its first plane built outside Europe.
· Raytheon intends to focus on boosting sales of pilotless aircraft to the U.S. and its allies, according to a company executive attending the Paris Air Show. “We want to come at the market from every angle we can, not only sensors,” CEO William Swanson said. He noted that the company’s goal is to expand the range of equipment it makes in the drone market, which is expected to increase to $8.7 billion annually within 10 years.
· United Technologies’ Hamilton Sundstrand unit booked $2.6 billion in new contracts at the Paris Air Show. The contracts include an order for parts and services from Airbus for its A350XWB extra-wide-body aircraft. Meanwhile, Pratt & Whitney division landed a $590 million order from China Southern Airlines for engines.
· Many of the orders announced by jetmaker Airbus at the Paris Air Show were from small, low-cost carriers taking advantage of the downturn in the market for jetliners.  Airbus announced 112 orders at the air show, compared with just two announced by Boeing. Boeing officials said the company’s policy is to disclose orders when they are placed instead of saving them to announce at air shows.
· The number of small and medium-sized firms attending the Paris Air Show hit a new record. Observers said small firms comprised more than half of the 2,000 companies that attended the show this year. Many of these companies are focused on making contacts with other aerospace companies around the world.
· A new branding campaign launched by Pratt & Whitney at the Paris Air Show is designed to emphasize the company’s technology and staff. The campaign’s tagline is “It’s in our power.” Company officials also say the campaign aims to promote the company’s unified brand.
· Boeing announced an unspecified delay in flight-testing the 787 Dreamliner due to concerns over two-inch stress points where the wings join the fuselage.  Analysts said there was “no way” Boeing could make its goal of delivering the first 787s in March of next year, as more issues are likely to emerge once the plane gets off the ground.
Trade

· Britain says it has secured second place among the world’s military exporters, following a year with $6.8 billion in overseas defense sales.  According to the government’s Defense and Security Organization, that represents a 17% share of the worldwide total.  Despite a widespread recession, DSO says the U.K. defense sector is expected to remain strong. “There is not a significant drop in global export orders compared to the same point in previous years, which helps reinforce the view that the defense and security sectors are weathering the recession better than many other sectors,” the DSO said.
· Secretary of Commerce Gary Locke announced an important step forward in the strategic partnership between the United States and India during his remarks to the U.S.-India Business Council’s 34th Anniversary “Synergies Summit.” Locke stated that General Electric India has been tapped as the first Indian company to qualify as a validated end-user (VEU) in India, allowing the company to enter a pre-approved, export express lane as a trusted end user. The VEU designation will allow GE India to receive certain controlled items from the United States, including civilian aircraft technology and explosive detection equipment without an individual license, cutting red tape and making the flow of trade more efficient between the countries. That the VEU program was opened for India is an indication of the increased importance of the U.S.-India bilateral and commercial relationship.
· U.S. Trade Representative Ron Kirk congratulated the U.S. Department of Agriculture and the Canadian Food Inspection Agency for their decisions to recognize each other’s national organic program as equivalent. Ambassador Kirk stated, “This close cooperation is the first of its kind in international organics trade and a real achievement for both countries.” The decisions of both national regulatory authorities allow products certified to either U.S. or Canadian standards to be sold or labeled in both countries as organically produced.  Under the concurrent equivalence determinations, negotiated by USTR, USDA and CFIA, both the USDA Organic seal and the Canada Organic Biologique logo may be used on certified products from both countries.

· U.S. Trade Representative Ron Kirk announced that the Administration plans to move forward with the negotiation of an Anti-Counterfeiting Trade Agreement (ACTA) to step up the fight against global counterfeiting and piracy.  Noting that the Administration has been conducting an overall review of current and pending trade agreements, including ACTA, Ambassador Kirk emphasized that ACTA remains an important part of the U.S. trade agenda and, accordingly, the United States is ready to continue negotiations. The participants in the ACTA negotiations will next meet in Morocco in July to continue their discussions with a goal of reaching an agreement in 2010. 

· During their June 11 meeting, U.S. Trade Representative Ron Kirk and Mongolia Minister for Foreign Affairs and Trade Sukhbaatar Batbold announced the launch of negotiations for a United States-Mongolia Transparency Agreement. The announcement followed a June 10 meeting held by General Counsel Timothy Reif and Assistant U.S. Trade Representative Timothy Stratford with Minister Batbold.  The launch of the negotiations with Mongolia represents the first time that the United States has sought to conclude a stand-alone agreement on transparency.  During their discussions, U.S. and Mongolian officials noted the importance of transparency with regard to trade and investment policies and practices, and reiterated the importance of bilateral trade and economic relations and their mutual desire to promote trade cooperation through the U.S.-Mongolia Trade and Investment Framework Agreement.

· The U.S. trade deficit increased to $29.2 billion in April from $28.5 billion (revised) in March, as exports decreased more than imports.

