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Berkeley Media Studies Group

 Research on news coverage of public
health issues

* Media advocacy training and strategic
consultation for community groups and
public health advocates

* Professional education for journalists



Message |Is Never First

* What do you want to change in the
world?

 How will you change it?

* Why do you want it to be changed?



Health Communications

e Public Relations
e Social Marketing

* Media Advocacy



Brand X Media
Individual Focus
Warns & Informs
Personal Change
Message

Information Gap

Media Advocacy Comparison

Media Advocacy

Issue Focus
Pressures & Mobilizes
Policy Change

Voice

Power Gap



The Media Context
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Grey meets to weigh
three buyout offers
[vewvorx]) Grey Global Group's board was.
expectedtomeet Sep Mtowegh
buyoutofers withan anounceme
comingas soonastoday Prvate
fimHelmand.Frecon andUK
hekding company WPP Group wereseen
asthostrongestcontenders. folowedby
athiriader,Frenchod i Hovas,
Rubicam,was lledwith Kchiber Kravis
Roberts Co.cnatidsaidtobeabove
$900asharein cash or more than $1.25
bilon,with
formor Y6R et
MichaelDolan 57,

 Visit AdAge.com
for up-to-the-minute

reports on the Grey fielyto be Gre.
acqui Giobal CEOand

current Grey
Chairman-CEO Ed Meyer likely tohave
some continuing role. WPP offered more
than $900a share n stock and cash, with
aplanfor Mr,Meyer, 77, torunGrey fora
trax everal years. Havas
atate week was believed tohave bid
$900ashare cash, with funding from
utsche Bank and Calyon, asubsidiary
of French irm Credit Agricole

McD's, Destiny’s Child
close to promotion deal
[oaxemoox, L] McDonald's Corp. is closeto
negotatingaeat withnewy reunited
DestinysChic,whichwilperformatune
excusiely o the Goden Arches, fora
maforpromotionalpushtiedtothe
exectivesclosetothemarketr, At
pt ez

on period o

By KATE MACARTHUR

Coca-Cola Co,, determined to retake the mountaintop, is
scouring the world from South Africa to Singapore for an
agency to bringiit there.

The soft-drink giant is yearning to return to the haleyon
days when its brand—and its advertising—was iconic with
history-making creative suchaas ts classic “Hilltop” spot that
taught the world tosing

Like McDonald's before it, which sought pitches from
throughout its worldwide network before settling on “I'm
lovin'it,” Coca-Cola s casting s net wide. ~ seeconeonpgess
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Nestlé warns
stores: Prove
it or lose out

Food cos. demand ROI
on $80 bil promo spend

By STEPHANIE THOMPSON

AS PROFIT-SQUEEZED FOOD companics
higher returnson the nearly $80 billon they spendan:
nually on trade promortions, the biggest among them
are beginning 1o offcially take retailers to task. Nestlé
next year plan:

mance requirements that retailers must meet to re-
ceive funds that he past were offered with few
strings. The move mirrors recent efforts by the likes of

look to gain

t0 enforce new minimum-perfor

Kralt Foods and Hershey Foods and is expected to be
come common practice

Faced with sagging bottom lines, food companice
have been trying a number of tactics to drive fficien.
cies, among them allocating resources to their most
profitable brands and eliminating non-performing
products. Now, despite a long history of offeri

rantee of the price pro-

motions or displays they've paid for, manufacturers,
armed with better tracking data, are finally demand:
ing their due. And they are willing to cut retail ac
counts that can't perform

‘Over the years, trade monies have become a tak-
en-for-granted expectation rather than a promotional
vehicle,” said a Nestlé Now we're re
contracts that there has to be a base

tailers trade dollars with no

phasizing in o

Nestl’s confection, prepared foods

and beverage divisions will have its own set of mini-

mum-performance  requirements for _promotions.
SeeNESTLE noce

By JACK NEFF
ry-leading Pantene will take a page
from rival Kao Brands’ play book
with the $100 million launch of
Pantene Expressions. The 18-item
line of color-specific shampoos and
«conditioners start hitting stores late
this year and roll out fully Feb. 7.
Pantene Expressions will come
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with separate.product assortments
for brunettes, blondes and redheads.
Retail buyers see it as a knockoff of
Kao's John Fricda brand, with its
Sheer Blonde and Brillant Brunctie
fines and which will get o sibling
rangefor redheadsby carly n

PéG hasshown g

the Frieda Products, with RécD

staffers obiaining samples of Bril-
liant Brunette lst year before they

awhile

Way too hot
Endorsersarelikelyto
steer cleerof Kobefor

hit shelves, said one retailer. Other
retail buyers said Expre

ngcopy i virtually identical

tothe Frieda products.

PéG will make Expressions prob-
ably the bestsupported. hair-care
launch of 2005, with one reail execu-
tive estimating marketing support
above S100 million. “They throw a
lot of stuff at the wall and spend as
muchas they can tomakeitstick " he
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P&G's $100M Pantene push mimics rival

said. P&G declined to comment.
Pantene, handled by Grey Glob-
al Group, New York has fa

dwell

even gained share, amid onslaughts
in recent y

from Unilever's

brands, particularly
those acquired in the Clairol acqui-
sition from Bristol-Myers Squibb
in 2001, have lost share for two
years. 0

Not hot enough
Garfield:Kerrydrops
theball-again-inlatest
campaignad  PAGES3




Media Advocacy Definition

Media advocacy is the strategic
use of mass media to support
community organizing to advance
a social or public policy initiative.



Layers of Strategy

e Overall strategy
* Media strategy
* Message strategy

* Access strategy



Developing Strategy

e What is the problem or issue?



Developing Strategy

e What is the problem or issue?

* What is the solution or policy?



Developing Strategy

e What is the problem or issue?
* What is the solution or policy?

e Who has the power to make the
necessary change?



Developing Strategy

What is the problem or issue?
What is the solution or policy?

Who has the power to make the
necessary change?

Who must be mobilized to apply the
necessary pressure?



Developing Strategy

What is the problem or issue?
What is the solution or policy?

Who has the power to make the
necessary change?

Who must be mobilized to apply the
necessary pressure?

What do the targets need to hear?



Policy Strategy to Media Tactics

THE NATION

Phone Call Into History

THE PROTESTER Martin Luther K ng Jr. tak ng to President Johnson after the Selma march.
THE POLITICIAN President Johnson two months before the Voting Rights Act passed

New York Times, Sunday, January 27, 2008



Key Functions of the News

Setting the Agenda
gwhat we think about

Shaping the Debate
how we think about it
Reaching Opinion Leaders

gchanging what we do about it
<



Framing: Just a few cues...




...Mmight surprise you
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Alternative Frames

Youth at Home Disobeys Warnings:
Knocked out in storm-related accident

Girl at Home Injured during Storm:
Home had been cited for building
code violations

Teen hurt in freak storm:
“| was terrified”



The Need to Reframe

Accountabilit

Personal
Responsibilit
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Public Citizen, an advocacy
group, called for the federal gov-
ernment to impose new safety re-
guirements. But car companies re-
sponded that the key to greater
afety was changes in driver be-

avior.



Framing or Strategy?

Developing The Message
Polling: Including A Youth Smoking Prevention Component Increases Support
For Tobacco Tax Hikes Substantially
The Exact Wording Of The Question Makes Little Difference

Would you favor or ... as part of an effort to ...if part of the money is used
oppose an increase in the help reduce smoking, to fund programs to reduce
state tobacco tax? particularly among kids tobacco use, particularly
among kids
R0% 80% 9 80% )
69% 70%
T70% T0%1 V 70% 1
60%71  52% 60% 1 60%1
S0% 1 5094 50%1
4004 340“ 40%4 40%
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Robert Wood Johnson Foundation
National survey of registered Voters - June 2002
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From Campaign for Tobacco Free Kids Lo M s g
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Lakoff’s Conceptual Levels

Level 1: overarching values like fairness,
responsibility

Level 2: issues like housing, children’s
health, food, living wage

Level 3: specific strategies like tax breaks
for developers, health insurance for
kids & families, setting nutritional
standards for foods in school

Thanks to the Rockridge Institute



Framing for Content

* Translate individual problem
to social issue

e Assign primary responsibility

e Present solution

e Advocate for policy

* Develop story elements



General Tactics

e Community organizing &
policy development

* Monitoring the media &
developing a press list

e Using Editorial pages
e Creating news
e Using breaking news

* Paid advertising



Getting Attention

To gain the media’s attention, you can’t
just say something; you have to DO

something.

Russell Sciandra



Wedaesday __ . Whliejo
~ Times-Herald

Kick the habit
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Home News v My Townv Sports v Living~ Entertainmentv Business v Opinionv Publications v Help v

@he Oakland Tribune

Creating News

Home Delivery | Mobile | Mobile Alerts | RSS

Day Ared INews
Breaking News
California
Crime

Data Center
Earthquake Center
Education

My Town
Obituaries
Traffic

Weird News

Most Viewed  Most E-Maied
(From o last 12 hours) RSS

1. Poocle: Raiders miss boat
by hiding Hue Jackson

2. Police: Livermore man
arrested after firing at car

3. New database shows
$12.2 billion in Bay Area
public employee salaries

4. Abducted East Palo Alto
toddler reunited with
mother

5. Glut of bank-owned
homes means prolonged
agony for California...

6. Fremont martial artist
hopes to be next Karate
Kid

By Shelly Meron

Contra Costa Times

Posted: 05/24/2010 04 M PDT
Updated: 05/25/2010 06:56:05 AM PDT

PINOLE — Students at Ellerhorst Elementary School do not want cigarettes near
their school — real ones or otherwise.

Click photo to enlarge

Fifth-graders in Frank Marrero's class made that point Monday with a mock funeral
to protest candy cigarettes being sold out of ice cream trucks near the school and
the attempt to lure youngsters into smoking.

"We don't want our future to be bad just so someone else can make a dollar,” fifth-
grader Sophia Ramirez said.

The children gathered outside the school, dressed in black and acting out a
funeral procession for kids who took up smoking. Marrero said students learned
about the physical effects of smoking after they brought the candy cigarettes to his

k funeral...
They wanted to know what could be done, so Marrero helped them come up with meckfunera

the funeral idea. The students also wrote to the Pinole City Council, Gov. Arnold
Schwarzenegger and President Barack Obama.

"l wanted to dramatize that cigarettes are about death, and that candy cigarettes
lead to real cigarettes,” Marrero said. "Moneyed interests think their freedoms are
more important than kids' rights. It's like saying kids don't matter; money matters.”

Councilman Timothy Banuelos attended the funeral, informing students that Pinole leaders expanded the city's
anti-smoking ordinance last month. Smoking is now banned on balconies of multifamily buildings that are within 20 feet of

other residential units’ balconies, windows or ventilation

intake ducts, as well as in common areas of apartment complexes and generally within 20 feet of residences. The law also
removes exemptions that allow businesses such as bars, bowling alleys and smoke shops to have designated smoking

areas.

East Bay 5th-graders stage mock funeral to protest candy cigarettes

g This is the candy that led students from
attention. Frank Marrero's 5th grade class to hold a

Shelly Meron covers education in West Contra Costa. Follow her at Twitter.com/shellymeron.
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Creating News

This is the candy that led students from Frank Marrero's bth grade class to
hold a mock funeral to protest the sale of cigarette-shaped candy near the
school at Ellerhorst Elementary School in Pinole, Calif.

— Contra Costa Times, 5/24/10 (Kristopher Skinner/Staff)



Creating News

Patrick Penn plays the Grim Reaper as students from Frank Marrero's 5th grade
class hold a mock funeral to protest the sale of cigarette-shaped candy near the
school at Ellerhorst Elementary School in Pinole, Calif.

— Contra Costa Times, 5/24/10 (Kristopher Skinner/Staff)
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PINOLE — Students at Ellerhorst Elementary School do not want cigarettes near
their school — real ones or otherwise.

Fifth-graders in Frank Marrero's class made that point Monday with a mock funeral
to protest candy cigarettes being sold out of ice cream trucks near the school and
the attempt to lure youngsters into smoking.

VOLVO .
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“We don't want our future to be bad just so someone else can make a dollar,” fifth-
grader Sophia Ramirez said.

The children gathered outside the school, dressed in black and acting out a
funeral procession for kids who took up smoking. Marrero said students learned
about the physical effects of smoking after they brought the candy cigarettes to his
attention.

This is the candy that led students from
Frank Marrero's 5th grade class te held a
mock funeral...

They wanted to know what could be done, so Marrero helped them come up with
the funeral idea. The students also wrote to the Pinole City Council, Gov. Arnold
Schwarzenegger and President Barack Obama.

"I wanted to dramatizets
lead to re

Councilman Timothy Banuelos attended the funeral, informing students that Pinole leaders expanded the city's
anti-smoking ordinance last month. Smoking is now banned on balconies of multifamily buildings that are within 20 feet of
other residential units’ balconies, windows or ventilation

intake ducts, as well as in common areas of apartment complexes and generally within 20 feet of residences. The law also
removes exemptions that allow businesses such as bars, bowling alleys and smoke shops to have designated smoking
areas.

leron covers education in West Contra Costa. Follow her at Twitter.com/shellymeron




Piggybacking on Breaking News

A New Camel
Brand Is
Dressed to
the Nines

The New York Times, February 15, 2007
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This bull is part of the rodeo.

@ This bull shouldn’t be.

e all know about spit tobacco. It's deadly, more

addictive than cigarettes, and pretty disgusting,

too — unless you happen to like steppin' in puddles
of warm smelly spit on a hot day. It's cancer-in-a-can,
cowboy-in-a-coffin.

So what's it doing plastered all over our rodeo, with
promotional tents for free samples, big screaming ads
on the scoreboard and even on the competitors’ shirts?

These ploys are designed to get you to relate spit tobacco to
bucking broncs and cowboys at full gallop lassoing a steer.
Not cancerous bleeding sores and tumors in your mouth or
your face with your jaw missing from cancer surgery. (And
you think it's tough getting a date now). Spit tobacco is all
about addiction and dependence in the land where cowboys
and buffalo roam free.

The National Intercollegiate Rodeo Association (NIRA) says
it's "proud to be associated with" the spit tobacco industry.
What? Proud to associate with products that kill when used

as directed?

The NCAA, the Olympics and most other college sports
know better. They'd kiss a rattler before they'd embrace
tobacco. So what's wrong with the NIRA and other
college rodeo organizers? Is the easy cash more addictive
than tobacco? That's not the way

it should be for college rodeos.

We can change it. Check out

www.BuckTobacco.com.

Let's keep rodeo a sporting event

with real bulls, not a spitting event
that's all bull.

LEAGUE AGAINST SPIT SPONSORSHIP AT OUR RODEOS (LASSO)

For more information, call (805)781-5564 or visit www.BuckTobacco.com

sponsorsHip [l



Congratulatory Magazine Ad

Este vaquero dice

No, gracias

al dinero tabacalero.




Web ads
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Coarsegold Rodeo Has
Bucked Tobacco
Sponsorship!

TOBACCO
SPONSORSHIP

T he Madera County Tobacco Control
Program congratulates the Coarsegold
Rodeo for its trailblazing decision to reject
tobacco sponsorship!

Show your support by attending this year’'s
Coarsegold Rodeo, May 4, 5, & 6.

For ticket info go to:
www.TheCoarsegoldRodeo.com

To learn more about Buck Tobacco programs, please visit
WWW.BUCKTOBACCO.ORG




Media Advocacy Lessons

Develop strategy:
* Message is never first or foremost.
* Know what you want & how to get it.
* Not news for news’ sake.

Frame the debate:
* |llustrate the landscape.
e Connect your values to solutions.



Media Advocacy Players

* Health Departments

* Researchers

e Community Organizations
e Community Activists

e Authentic Voices



After all...

Tobacco is still the number one cause of
preventable death in the U.S. Smoking
cessation programs are an important
mechanism to help reduce that excess
disease and early death. But there is much
more that public health can do to reduce
the death toll from tobacco than run
cessation programs. After all...



After all...

Of course parents must take
responsibility for the health of their

children and families. But parents need
help. After all...




After all...

Tobacco still kills more people than
anything else, and people should do all
they can to avoid smoking. But there is
a role here for government, too. After
all...



