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Fairfield's Be SMART (Students Managing Alcohol Responsibly Together) 1s a program dedicated to educating
and helping students (approximately 3500 full-time undergraduates) learn to make healthier choices concerning

substance use by enhancing decision making skills.

. overseen by an advisory board, focus on

the reduction of high-risk drinking in the Fairfield University community. specifically targeting underclassmen and

freshmen Education programs and activities address two principal risk factors: low perception of harm. and retail
availability. The SMART advisory board (representing 12 different sectors) uses a multi-tiered, harm-reduction
approach to change the drinking culture. With a total of $310.000 over four years, SMART

implemented evidenced-based strategies to focus on individuals. the campus and the greater Fairfield community.

Individual Strategies (address perception of harm)
BASICS

Individualized substance use counseling sessions:

62% of students felt the program was important to them.
94% of students rated the program excellent or good.
94% of students were very satisfied or satisfied with the
amount of help they received from the program.

Environmental Strategies (address perception of
harm and retail availability)

Curriculum Infusion (Cl)

Co-funded with Wheeler Clinic Cl integrates alcohol and
drug-related content into the course curriculum and
incorporates faculty as allies in campus-wide alcohol abuse
prevention efforts. As of spring 2014 over 20 classes have
participated in the Cl program. 78% of the surveyed students
felt that the alcohol portion of the course caused them to
become more aware of alcohol related issues.

Enforcement

Working with Fairfield University's Public Safety Office and
Dean of Students Office, along with the Town of Fairfield
Police Department, enforcement strategies included
merchant education and compliance checks. In the past two
years, the passing rate of 88% compliance has remained the

same.

Social Marketing

Choices

Peer group alcohol prevention program that covers facts,
risks, strategies, and reflections on alcohol use.

97% of participants rated the Choices program either
excellent or good.

57% of the participants felt the program helped them reduce
their risk around alcohol use; and 35% felt it might help them

Collegiate Recovery Program

Fairfield University's Recovery Program boasts an
independent living environment with integrated support
services, recovery coaching, academic and weliness support,
access to recreational activities and special events in a
nurturing substance-free environment. Our Recovery
House won the Ignatian Medal for Campus Program of the
Year at the annual JASPA (Jesuit Association of Student
Personnel Administrators) Conference in Baltimore, MD.
Recovery House was the first of its kind both in the State of
Connecticut as well as within the AJCU network.

Coalition

Through the PFS grant, the coalition and its capacity has
expanded to include additional campus representatives (ie-
athletics, faculty, students, administration, health center,
admissions, residence life, alumni, student diversity
programs, career counseling, public safety, local business
owners, and the Fairfield Police Department). Coalition
members are kept up to date on current issues, campus
climate, and available resources through trainings. Recipients
are invited to programs and trainings including QPR,
Connect, RWB, and TIPS.

Participated in and coordinated multiple campus events and exhibits (e.g. health fair, Fresh Check Day)- provided fatal vision
demonstrations, the 'bar exam' standard drink education, and other materials to create awareness. Coalition members and
Coordinator have been available for group presentations. A comprehensive media campaign highlighting risky behaviors and
consequences around substance abuse for alcohol and prescription drugs was implemented. Materials include Ads in student
newspaper, posters, floor mats, mirror clings, dummies, brochures, stickers, t-shirts and coffee tumblers, magnets, etc.

Summary of Accomplishments

-Hosted Rx drug take back day Rx drug take back day and awareness drive;
-Co-sponsored numerous speakers at Fairfield University and the community (i.e. Joseph Califano, Chris Herron, John
Underwood, David Fitzpatrick, Ryan Travia, Nic Sheff, Mark Petruzzi, Emerging Trends in Alcohol, Anonymous People,

AlcoholEdu, -Prescription drug panel);

-Sponsored Question, Persuade, and Refer (QPR) and Connect suicide prevention program trainings for faculty and staff;
and a Train the Trainers program in QPR, and TIPS RBS and TIPS for the University;

-Provided giveaways at numerous Fairfield University events (pens, bracelets, water bottles, coffee mugs, lanyards, t-
shirts, cups, pamphlets, umbrellas, magnets, stickers, watches);
-Hosted several TIPS server trainings for on-campus and off-campus beverage servers;







