The Maj. Steven Roy Andrews Fishing Outreach Program Inc.

 History- 
Steve Andrews and Joe Kowalski grew up together in Cheshire, CT  starting in the late 50’s and became life long best friend’s and fishing buddy’s. Later in life both choose to serve their country, Steve in the Air Force, Joe in the Marine Corps. All the while both still kept there deep passion for fishing. They managed to get stationed in California during the late 80’s, Steve in Merced and Joe at Camp Pendleton. We even went fishing together several times. After the Gulf War in which Steve won the Distinguished Flying Medal for his actions over Iraq, he was stationed in Germany. Joe’s knees gave out and left the Marine Corps. In the late 90’s they managed to go on a life long dream fishing trip for trophy bass in Mexico. The trip was to be repeated in the spring of 2000 when tragically Steve passed away from a heart attack at age 40 in January of that year. Steve was due to retire from the Air Force in 2002. Joe who has recently retired and wanting to give back to the community, help his fellow veterans and to honor his best friend came up with an idea to take vets and kids fishing. So in the fall of 2007 The Major Steven Roy Andrews Fishing Outreach Program Inc. was born.
Background-

This is a non profit 501 (c) 3 program IRS Tax ID # 26-2141373 that was created out of a need in the community to expose veterans and kids to the rewards, peace, and joys of fishing. Here in the northeast there is no program that brings kids and veterans out on the water to fish for an entire day with a TV Outdoor personality. 
Purpose- 
To give kids an alternative to hanging out on the block and making wrong choices that could ruin the rest of there lives. Fishing is a completely different as opposed to football, baseball, soccer, basket ball, etc. I can introduce them to the outdoors on a one to one basis thru fishing. 
To give veterans some peace or form of therapy from the mental or physical disabilities they may have from there time in service. Unlike other programs which offer only a day of activity, we will be able to give each kid and vet his or her own rod and reel and a tackle pack so they may continue to enjoy fishing on there own. We will also be able to introduce them to the many fishing organizations and clubs such as the TBF, CBFN and NEPVA. Also to let them know where they can fish in there immediate geographic area. 
How You Can Help-


You and or your company as a sponsor of The Maj. Steven Roy Andrews Fishing Outreach Program Inc. will be entitled to all the tax benefits available for contributing to a 501(c) 3 non-profit organization. You will also be mentioned on any TV and radio news interviews and any national TV future programming. What we are in need of:
1. 35-40   6’ 6’’ medium heavy spinning rods

2. 35-40   30 series spinning reels

3. Plastic baits- worms, tubes, lizards, grubs, flukes, etc.

4. Spinner baits, Buzz baits - 1/4 oz., 3/8 oz., ½ oz.

5. Crank baits, tackle bag or boxes
6. Jigs, hooks and weights 

7. 20 foot Bass Boat w/ electronics

Help with any one of these would be great. Money in any amount is also appreciated to cover expenses of gas, food and waters for a day on the water. Also for any boat launch fees. For now the program will be using the founder’s boat, hopefully a major boat company will donate at no charge or at a greatly reduced cost a 20’ bass boat fully rigged so we can take out more than one person at a time. We will be able to take out kids and vets 1- 2 times a week from April- October depending on weather conditions. If enough funds can be raised an eventual scholarship fund can be established for young people interested in flying as a profession or the Air Force or Marines as a career. 
Founder- 
Joseph J. Kowalski Jr. is a 13 year veteran of the USMC serving from 1980- 1993. He belongs to The Marine Corps League Silver City Detachment #45 where he has served as Commandant, Jr Vice, and Public Relations Officer. Joe is also a life member of the Force Recon Association of the Marine Corps. He is also well know in the fishing world for his TV show “Rod’s & Wheel’s” which ran on ESPN2 from July-December 2006. He is also in the process of filming another TV series similar to his last one (see info below). Joe is also a member of both the CT Bass Federation Nation and The Bass Federation. He has made the State Team of the CBFN in 2005 and hopes to repeat this in 2008. Joe is well known in the motorcycling community as well thru his past job as Motorcycle Marketing Director for a personnel injury law firm. He also since 1993 has done a weekly radio broadcast called The Biker Report in CT on WCCC 106.9. He holds a degree in Marketing from Quinnipiac University and is a certified PHD Harley Davidson Technician from MMI in Phoenix, AZ.
Network Profiles Viewer Information

ESPN

Subscribers: 92.3 million

· ESPN has enjoyed steadily greater coverage over the past fifteen years, increasing by more than 60% from 56.2 million homes in 1990 to 92.3 million homes in 2006.

· ESPN delivers more Men 18+, Men 18-49, and Men 25-54 who have the highest levels of Household Income ($75,000+) than any other ad-supported cable network.

· ESPN currently covers 92.3 million households (83% of U.S. TV households).

· Nine (9) of the top 10 most-viewed ad-supported cable telecasts of 2005 were on ESPN.

Viewers Targeted:
Persons: 18-49, 25-54 Men: 12-17, 18-34, 18-49, 25-54

FSN

Subscribers: 82 million
· More than 82 million homes through 25 regional sports networks.

· Home to 68 of the 82 MLB, NHL and NBA teams based in the United States.

· FSN produces close to 5,000 live, mostly local, events each year, including nearly 900 in High Definition.
OUTDOOR CHANNEL

Subscribers: 28.2 million

· Outdoor Channel’s visually compelling hunting and fishing genres, combined with motorsports, bull riding and prospecting, deliver more male viewers per viewing household than any other format on cable

· According to a Nielsen study, The Outdoor Channel’s viewership is largely un-duplicated on other male-oriented cable networks.

· Outdoor Channel’s viewers are more affluent than the overall cable universe. The U.S. government estimates that outdoor enthusiasts spend nearly $72 billion annually on hunting and fishing.

· Outdoor Channel’s core demographic of traditional outdoor sportsmen represents a huge slice of the U.S. population. Over 82 million Americans regularly hunt and fish every year. In fact, the National Sporting Goods Association estimates there are twice as many outdoor enthusiasts in the U.S. as there are golfers.

Viewers Targeted:
Persons: 18-49, 25-54 Men: 18-34, 18-49, 25-54

SPIKE


Subscribers: 91.6 (U.S.)
· Spike is a Top 5 Network among Men 18-49 for Total Day and Prime. In fact, Spike outranks more channels than ever before.

· Non-stop Growth: Spike is delivering more Men 18-34 and Men 18-49 than ever before.

· We Nail the Target: Spike’s Original Programming is 71% Male with a Median age of 34.2 years old.

· Spike Owns Thursday Night: We are #1…anchored by the phenomenon that is “The Ultimate Fighter”, Spike delivers more Men 18-49 on Thursday nights than any other Cable Channel (beating the #2 guy significantly). 

· We have More Men than ESPN: With an advantage in every quarter of the season, Spike continues to reach more men than ESPN, (and we do it in more than just sports).

Viewers Targeted:
Men: 18-24, 18-34, 18-49, 25-34, 35-49

VERSUS

Subscribers: 71.4 million

· MRI data shows that VERSUS consumers typically spend more on equipment, apparel and vacations in order to pursue and enjoy their activity of choice. 

· 2. VERSUS consumers are sports enthusiasts who participate in activities such as cycling, hockey, camping, fishing, skiing and power boating.

Viewers Targeted:
Persons: 18-49, 25-54 Men: 18-49, 25-54 Women: 18-49, 25-54

Contact info: 

Major Steven Roy Andrews Fishing Outreach Program Inc.

C/O Sgt. Joe Kowalski Jr. (USMC 80-93)

60 Sunset Rd.

Cheshire, CT 06410

203-699-8977 H

860-966-6778 C

e-mail: usmctinker@aol.com

