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Inthe 1950s 97%
of apparel purchased
in America was

Manufactured
in America

A SHORT HISTORY
IN APPAREL TEXTILE
PRODUCTION

THE 1950’s




THE LATE 1980’s / EARLY 1990’s
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RALPH LAUREN * *

TENNIS b

RALPH LAUREN
RALPH LAUREN %

POLO

RALPH LAUREN

POLO JEANS CO.
RALPH LAUREN

........... CHAPS

ATHLETIC ELEGANT

RALPH LAUREN




A SHORT HISTORY
IN APPAREL TEXTILE
PRODUCTION

TODAY

By 2010
only 2.5%

of apparel purchased

in America was
MADE o
Manufactured

in America
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CHANGES ARE
HAPPENING

TREND
CONVERGENCE

MARKETING TACTICS

MANUFACTURING STRATEGIES
SUPPLY CHAIN COLLABORATION
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THE
REVIVAL

MARKETING TACTICS
NEED TO REBRAND
MADE IN AMERICA
CRAFT
MANUFACTURING

Remtroducmg Excellence.
~ Made in America.




WOOLEN COMPANY
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AMERICAN WOOLEN COMPANY
$TAPOND SrAINOS, CONNICTICUT




~ SUPPLY CHAIN -
OLLABORATION
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