
A DEGREE IS NOT ENOUGH   

INTRODUCTION 

 

Social Media and Your Job Search:  
Taking a Look at Your Digital Dirt 

Overview:  

Social media can provide jobseekers with opportunities for networking, but creating the 
wrong impression on these sites can turn off potential employers.  This workshop will teach 
students how to take advantage of the connections social media offers, as well as how to 
use these tools wisely.  Students will learn to create a profile on Linked-In, search, join 
groups, and create connections.  They will also find out how to avoid social media pitfalls.  
Equipped with this knowledge, students will be ready to do some serious networking. 

The folder includes:    

• Invitation letters for students and parents 

• Flyer 

• Agenda  

• Social media faux pas  

• PowerPoint presentations: LinkedIn Part 1 and LinkedIn Part 2 

 

 



Sample letter for parents  
 
 
 
 
 
[Today's date] 
 
Dear SCSU Parent, 
 
Social media is here to stay.  Linked-In, Twitter, Facebook, and YouTube can provide jobseekers with 
unparalleled opportunities for networking.  At the same time, creating the wrong impression on these 
public sites can turn off potential employers.  Your son or daughter will learn how to use these tools 
wisely at the next session of A Degree Is Not Enough, entitled "Social Media & Your Job Search: 
Taking a look at your digital dirt."  The session has been scheduled for [date].   
 
This workshop will help your student take advantage of the professional opportunities social media offers.  
With over 100 million users worldwide, Linked-In brings people together for career advancement.  Your 
son or daughter will learn how to create a profile, get recommendations, search, join groups, and create 
connections.  He or she will also find out about social media pitfalls, such as posting unflattering photos, 
discussing questionable activities, and making negative remarks about former employers.  Equipped with 
this knowledge, your student will be ready to do some serious networking. 
 
We hope you will join us for this exciting and informative evening! 
 
The SCSU Disability Resource Center has partnered with the SCSU Career Center, the SCSU Center for 
Adaptive Technology, the Connecticut Tech Act Project, the city of New Haven, Enterprise, Inc., the 
Bureau of Rehabilitation Services, the Board of Education and Services for the Blind, the Connecticut 
Business Leadership Network, and the Founders Insurance Group, Inc. to bring you this workshop. 
 
Your student's Bureau of Rehabilitation Services counselor will expect him or her to participate in 
this workshop.  As we work together to help students move toward employment after graduation, we 
know that the information they receive in this series will be important in reaching their goals. 
 
Please look at the enclosed flyer and consider joining your son or daughter for this workshop on [date, 
time, and location].  Dessert and beverages will be provided. 
 
We look forward to seeing you there. 
 
 
Sincerely, 
 



Sample letter for students 
 
 
 
 
 
[Today's date] 
 
Dear                             , 
 
Social media is here to stay.  Linked-In, Twitter, Facebook, and YouTube can provide jobseekers with 
unparalleled opportunities for networking.  At the same time, creating the wrong impression on these 
public sites can turn off potential employers.  You will learn how to use these tools wisely at the next 
session of A Degree Is Not Enough, entitled "Social Media & Your Job Search: Taking a look 
at your digital dirt."  The session has been scheduled for [date].   
 
This workshop will help you take advantage of the professional opportunities social media offers.   
With over 100 million users worldwide, Linked-In brings people together for career advancement.  You 
will learn how to create a profile, get recommendations, search, join groups, and create connections.  You 
will also find out about social media pitfalls, such as posting unflattering photos, discussing questionable 
activities, and making negative remarks about former employers.  Equipped with this knowledge, you will 
be ready to do some serious networking. 
 
We hope you will join us for this exciting and informative evening! 
 
The SCSU Disability Resource Center has partnered with the SCSU Career Center, the SCSU Center for 
Adaptive Technology, the Connecticut Tech Act Project, the city of New Haven, Enterprise, Inc., the 
Bureau of Rehabilitation Services, the Board of Education and Services for the Blind, the Connecticut 
Business Leadership Network, and the Founders Insurance Group, Inc. to bring you this workshop. 
 
Your Bureau of Rehabilitation Services counselor will expect you to participate in this workshop.  
As we work together to help you move toward employment after graduation, we know that the 
information you receive in this series will be important in reaching your goals. 
 
Please look at the enclosed flyer and consider joining us on [date, time, and location].  Dessert and 
beverages will be provided. 
 
These workshops have been developed to help you increase your success after graduation.  We look 
forward to seeing you there.  
 
 
Sincerely, 
 
 



   

SCSU DRC  

 

Social Media  
& 

 Your Job Search 
 

Taking a look at your digital dirt 
 

The mission of the Disability Resource Center (DRC) is to ensure 
education equity for students with disabilities. We provide 
assistance and information on issues of access to ensure the full 
participation of students with disabilities at Southern. 

SCSU DRC  

 

mailto:fairchildd1@southernct.edu


 

      Home        Profile        Find People        Settings        Help        Sign out 

What’s happening? 140 

Update 

Agenda 
SCSU_DRC Before we begin our workshop, lets fill up on some food! 
Stop on in between 5-5:30PM! #training # Hungry # Pizza #SocialMedia 

CD 
 

SCSU_DRC 
147 tweets 
 

 

following   followers    listed 
   52             26             4 

C_Siuda_MSW I’m SUPER excited to be presenting our Social Media 
Awareness exercise!     What’s your profile telling your potential 
boss?? #Work #Interview #MyBad #SocialMedia #Awareness 
#CleanUp #SCSU #DRC 

CindyDonaldson I’m at @SCSU tonight starting at 5:30PM with 
@SCSU_DRC to talk about social media awareness! The good and 
the bad! Let’s talk dirt, #DigitalDirt that is! #FB #LinkedIn #YouTube 
We’ll cover them all! Go #Owls ! 

Home 

The mission of the Disability Resource 
Center (DRC) is to ensure educations equity 
for students with disabilities. We provide 
assistance and information on issues of 
access to ensure the full participation of 
students with disabilities at Southern. 

Social Media & Your Job Search workshop is going on now!  
#SocialMedia #SCSU #DRC #JobReady #College #Career #AGENDA #aDegreeIsNotEnough 

@SCSU_DRC 

Direct Messages                   5 

Favorites       2 

Retweets 

Search 

12 minutes ago via web 

9 minutes ago via iPhone 

2 minutes ago via web 

Latest: Come join us at Engleman Hall Room B121 @SCSU! Today!  
Friday, April 5th, 2013! #DRC #SCSU 
 

about 6 hours ago 



Social Media: Nobody Sees It but My Friends, Right? 
 

WRONG. 

Facebook is a public record.  Any words or photos you post there can be 
used against you.  It doesn't even require a subpoena. 

What you say on Facebook can keep you from getting hired.  It can also 
get you reprimanded or even fired. 

Here are some examples of unwise Facebook use:  

• Employers often look up job applicants on Facebook to see what kind 
of people they are.  It is like a character reference.  Yes, what you do 
in your free time is your business, but only to a point.  If an employer 
sees someone surrounded by beer bottles with a joint hanging out of 
his/her mouth, another candidate will most likely get the job. 

• Two employees at a preschool were chatting on Facebook about a 
whiney kid.  They thought it was okay because neither of them was a 
Facebook friend of the kid's parents... until the boss jumped in and 
reminded them that all the parents they had friended could see what 
they were talking about.  Their question would be, "If they are talking 
this way about THAT kid, what are they saying about MY kid?" 

• Many schools have a policy that the faculty is not allowed to "friend" 
students.  Otherwise, the students can and will use what they see on 
Facebook to undermine the authority of the teachers. 

• An employee called out sick, and on the same day gave her friends a 
Facebook shout out from the beach.  She no longer has that job.  

• A Connecticut school superintendent wrote on Facebook that he had 
counseled an administrator to retire or face termination.  He went on 
to say, “If every day is like this, it’ll be the best job ever.”  He was fired 
for his remarks. 1  

1 "Facebook Posts Cost Windsor Locks Superintendent His Job," by Ben 
Sosenko, NBC Connecticut, September 15, 2010.  Link: 
http://www.nbcconnecticut.com/news/local/Facebook-Posts-Cost-Windsor-
Locks-Superintendent-His-Job-103014819.html  

http://www.nbcconnecticut.com/results/?keywords=%22Ben+Sosenko%22&author=y&sort=date
http://www.nbcconnecticut.com/results/?keywords=%22Ben+Sosenko%22&author=y&sort=date
http://www.nbcconnecticut.com/news/local/Facebook-Posts-Cost-Windsor-Locks-Superintendent-His-Job-103014819.html
http://www.nbcconnecticut.com/news/local/Facebook-Posts-Cost-Windsor-Locks-Superintendent-His-Job-103014819.html


For the job hunter…Yes! 



Can it really help  me find a job? 

• Social media is the networking trend of the 
future -  jobs can be won or LOST.  

• Top head hunters use LinkedIn for recruiting. 
• Prospective employers will research your 

social media accounts to “learn about you”. 
• LinkedIn is your online resume+ 
• http://www.youtube.com/watch?v=Z4gt62uAasE 

– Understand the true power of social media! 

• Google your name – see what you find? 
 

http://www.youtube.com/watch?v=Z4gt62uAasE


The Good …and the Bad  
• Social media allows a company & people to be 

transparent. 
• Your “digital dirt” can be the reason you are having 

trouble finding a job 
• The lack of a good LinkedIn page will hurt you 
• Twitter, Facebook, LinkedIn & YouTube are great 

places to network, do research and find your dream job 
• Employers no longer rely on written recommendations 

alone anymore 

 



“Social Media 101” – What you need to have in 
place before you send out your resume! 

Know ALL the 
sites you are 

on 

Clean them up 

Professional 
email 

Professional 
photo 

LinkedIn – 
power profile 

Think outside 
the box 

Network, 
Network, 
Network 



• The most important social media 
site a job hunter should have 

• Create a power profile! 
– Don’t just list jobs you’ve had 
– What makes you different than the competition 
– Professional headshot and email a MUST 
– List awards, certifications, anything that makes you 

shine 
– List non-profit affiliations 

• Ask for recommendations 
• Recommend others 
• Have twitter/blog feed 
• Link to those that will help you reach your 

goal 
• Update often 

 

My LinkedIn Account 
http://www.linkedin.com/in/cindydonaldson 



• Founded in May 2003 when five company founders including Reid 
Hoffman  invited 300 of their closest business contacts to join, by the 
end of the first year, LinkedIn had reached 81,000 members. 

• Over 100 Million users 
• 44 Million users in the U.S. 
• Average age of global users is 25-45 and it’s almost 60% males on there 

globally (compare this to Twitter which has more females). The US has 
the most females with 45% and the Middle East the least with 33%. 

• Most users are working for companies with over 1,000 employees, this 
is especially true in Asia. The biggest proportion of companies are active 
in High-Tech (16%), Finance (13%) and Manufacturing. 

• LinkedIn is used by 69 of the Fortune 100 companies 

About 



LinkedIn terms 
 

• Introduction – provides a way to reach out to people who are connected to your connections.  
• Connection - Connections are people you invite, or people who have invited you. They in 
 turn  are connected to other people, and those people to still more.  
• My network? Your network is the group of users you can contact through your connections, 

 and those users who are more than four degrees away from you but are willing to be contacted without 
referral. You can only contact people who are linked to you through a short chain of users (up to four 
degrees away from you), or users accepting contact without referral.  

• What is a request? A request is a request for contact sent by one user to another, describing a 
 possible project or opportunity.  
• What is a profile Your profile is your “public face” — it's what other users see when they find 
 you through a search. 
• InMail – private message from a LinkedIn member who is NOT your connection – you can get them free, 

but you must have a paid account to send them. 
• What is an endorsement? An endorsement is a short comment, written by one connection for another, 
 about work the two shared in a particular position. The endorsement is visible to all users who can see the 

endorsee’s profile.  
 



Getting LinkedIn – Building your network! 

•Connect with people you already know 
•Look to connect with people that will help you with your goal 

•Finding a new job 
•Increasing your sales 
•Branding your company 

•Open Networkers – LION 
•These LinkedIn people will connect with anyone and have an Open 
Network vision 
 

•Go to Contacts:  Add Connections 
 Have LinkedIn search your web based email accounts such as  
  gmail, hotmail etc 
 Import your Outlook contacts 
 Enter email addresses of people you know 
 Search for people 
 



The power of LinkedIn – Connections 
• Peruse your connections connections 

– who do you want to meet 
– Who can help your career 
– Ask for the introduction! 

• Connect with previous co-workers, 
classmates 

• Search specific companies 
• Specify HOW you know a target 

connection before sending the 
invitation 

– Colleague – select a company from drop 
down box 

– Classmate – choose the school 
– We’ve done business together – select 

company 
– Friend 
– Groups & Associations – choose the 

group you share 
– Other – you must enter the person’s 

email address 
– I Don’t Know -  



Communicating with other 
LinkedIn Members – the 1,2,3 

• 1st Degree Connections – Your Network! 
– You can send an email to anyone in this degree 

• 2nd Degree Connections – LinkedIn members who connect directly to your 1st 
Degree 

– You will need to get an introduction, make them a first degree in order to send email 
– Send InMail if you have a premium account 

• 3rd Degree Connections – LinkedIn members who connect directly with your 2nd 
Degree. 

– Connect as above with the 2nd Degree. 
 

TIPS for Connecting outside of your First Degree 
1. Speak to your 1st degree connection prior to trying to connect with 2nd or 3rd 

degree – ask for an introduction 
2. You will have better luck connecting with 2nd degree vs. 3rd 
3. Be specific in your “I would like an introduction” – are you looking for a job, 

looking to network etc.  The more precise the better luck you will have! 
 



Recommendations – 
don’t be shy! 

• Request recommendations and provide them 
within your network – they are a powerful 
networking tool! 

• Four types: 
– Colleague – worked directly with this person at the 

same company as a manager, peer or employee 
– Business Partner – worked with this person not as a 

client or a colleague 
– Student – you were a teacher, advisor or fellow 

student at the same school 
– Service Provider –You hired this person to perform a 

service 



Ask for a 
recommendation = 

Will you endorse 
me? 

Customize the 
Subject or the letter.  

Send them out in 
bulk or one at a time. 



• Join an existing group of people with like interests OR create 
a group of your own  

• Group icons will appear on your profile page 
• Open Group vs. Members Only 

 

Groups  



Companies – 
follow them! 

• Search and follow 
companies that 
interest you, you 
would like to work 
for, or have worked 
for! 

• See their employees 
– new hires & recent 
departures 

• Look for job 
openings! 



Become an expert in your field –  
comment, answer and advise! 

• Join key groups 
that will help 
you in your 
career 

• Comment on 
discussion 
boards 

• LinkedIn 
answers is for 
Professional 
discussion not 
self promotion 
– Go to 

Other…click 
on Answers 
 



Search Job Postings 
 

1. Put in key word or company 
name 

2. View lists of jobs 
3. Click on job that interests you 
4. Apply 
5. Request an introduction by 

people in your network! 
6. Share the job with your 

friends 
7. Follow the company 
8. Get hired! 

 



Blogging 

• Blog=Web Log.   
• If you have one make sure it 

will not conflict with the job 
you are hunting for 

• Can be a powerful tool to 
add to your resume! 

• Links to other sites 
• Subscribe to others and post 

comments! 
 

My work blog: 
www.foundersgrp.wordpress.com 
 

http://www.foundersgrp.wordpress.com/


Tweet On! 
• Micro Blogging 
• Great place to connect with like 

minds 
• Very viral – watch what you say! 
• Great way to get people to your 

website, Facebook, blog et al 
• Follow people that you want to 

work for or with. 
• Let your talents be known. 
• Use tools such as Twellow.com to 

find people in a certain 
geographic area. 
 

My work Twitter 
www.twitter.com/foundersgroup 
 

http://www.google.com/imgres?imgurl=http://trueslant.com/erikkain/files/2010/01/twitter-bird.png&imgrefurl=http://trueslant.com/erikkain/&usg=__jRH_UyPajDJJYkIoYOQFzPV3S4Y=&h=367&w=367&sz=142&hl=en&start=4&sig2=pLfT7OCxq4grVHGWrXc01g&itbs=1&tbnid=z4vosMNPNlbTIM:&tbnh=122&tbnw=122&prev=/images?q=twitter&hl=en&gbv=2&tbs=isch:1&ei=6fsgTIf2GdTDcI-1tBk
http://www.google.com/imgres?imgurl=http://www.engr.uky.edu/solarcar/sites/default/files/Twitter_256x256.png&imgrefurl=http://www.engr.uky.edu/solarcar/front?page=7&usg=__T3PcFznTbyBAMh1w14W412IUux0=&h=256&w=256&sz=27&hl=en&start=5&sig2=LGf-waKF826YueKOvJvj6g&itbs=1&tbnid=FbMT-lNSzauZsM:&tbnh=111&tbnw=111&prev=/images?q=twitter&hl=en&gbv=2&tbs=isch:1&ei=6fsgTIf2GdTDcI-1tBk
http://www.google.com/imgres?imgurl=http://www.aperture.org/exposures/wp-content/uploads/2009/03/twitter-logo.jpg&imgrefurl=http://www.aperture.org/exposures/?m=200903&usg=__PRJx2f1MQJrn-b8dyjuqqsg3LLk=&h=291&w=500&sz=28&hl=en&start=18&sig2=XaZoo7dfm32Mv9gwqIeH3g&itbs=1&tbnid=L_2dzGBffU6uIM:&tbnh=76&tbnw=130&prev=/images?q=twitter&hl=en&gbv=2&tbs=isch:1&ei=6fsgTIf2GdTDcI-1tBk
http://twitter.com/FoundersGroup


Twitterspeak 
 • @Username – your name on Twitter 

• Tweet – the 140 character update you 
post 

• Tweeple – people who use Twitter 
• RT – Retweet 
• DM – Direct Message 
• # - Hastag to track topics ie #topic 
• Twitterverse  - the world of Tweeple! 
• Tweet-up – a real live human to 

human meeting of Tweeple 
• Favorite – Star Icon –these will save 

certain tweets 
• Lists – are groups of Tweeple 
• Mention – this is when someone 

“mentions” your @username in their 
tweet(s) 



Why you should join the 
Twitterverse… 

www.twitter.com 

• A few Twitter facts as of 09/2010 
• Twitter has 175 million registered 

users. 
• 95M tweets are written per day. 
• They  have 300 employees & are hiring 

 
• Cool things you can do with Twitter 
•  Follow current news trends 
• Send a Twitter Business Card 

#twtBizCard 
•  Support charities – and raise money! 
•  Be political – make things happen 
•  Find a job 
• Brand your company 
•  Increase your personal and business    

network 
• Connect with like minded individuals 
• Become a Twitterer! 

 

My personal Twitter @brookhollow 



To follow or not 
to follow…that 
is the question! 

• How to follow people 
– Search key words, names, locations. 
– Find someone who has a lot of followers that you think 

might interest you and click on their follow and followers 
lists 

– Go to a “list” and see people following that list 
– Geo-location tools www.twellow.com 

 

http://www.twellow.com/


How to get followers  

• You need to follow in order to be followed – unless you are 
famous.   

• Have something useful to say! 
• Be creative 
• Be a master at retweeting 
• Tweet links from high profile bloggers and sites 
• Put “Share this” links on blogs, websites etc 
http://sharethis.com/publishers/get-sharing-button 

http://www.google.com/imgres?imgurl=http://trueslant.com/erikkain/files/2010/01/twitter-bird.png&imgrefurl=http://trueslant.com/erikkain/&usg=__jRH_UyPajDJJYkIoYOQFzPV3S4Y=&h=367&w=367&sz=142&hl=en&start=4&sig2=pLfT7OCxq4grVHGWrXc01g&itbs=1&tbnid=z4vosMNPNlbTIM:&tbnh=122&tbnw=122&prev=/images?q=twitter&hl=en&gbv=2&tbs=isch:1&ei=6fsgTIf2GdTDcI-1tBk


                       Friend me…Fan me! 

• Personal & Business do 
they mix? Sure! 

• Never ever say anything 
bad about a previous 
and/or current employer 

• Why I have both 
• Digital dirt can kill you 
• Remove any pictures that 

can harm you 
• Professional headshot and 

email 
• Be “a fan” of key industry 

pages 

Founders Facebook page 
http://www.facebook.com/foundersinsurancegroup 

http://www.google.com/imgres?imgurl=http://www.bgsu.edu/departments/greal/llc/index/logo_facebook.jpg&imgrefurl=http://www.bgsu.edu/departments/greal/llc/resource_links.html&usg=__6xP5PqMSyDSqFlGUGRVW0nHY-Jk=&h=385&w=1024&sz=25&hl=en&start=5&sig2=Gq78T_pKHehn6vwkRUtboA&itbs=1&tbnid=LTkRB8ED8k4OcM:&tbnh=56&tbnw=150&prev=/images?q=facebook&hl=en&gbv=2&tbs=isch:1&ei=tP0gTNzVLdn7cI_LwBs


• Beware of digital dirt 
• Have permission to 

use any pictures from 
a previous job 

• Powerful tool if you 
are looking in certain 
fields 
– Photography 
– Digital work 
– Graphic design 
– Non profit 

development 
• Keep it professional 

Founders flickr Page 
http://www.flickr.com/photos/foundersgroup/ 



Founders  on YouTube 
http://www.youtube.com/user/foundersgrp 

• Again – beware of digital 
dirt 

• Using work from a past 
job?  Have permission! 

• Same as Flickr – can be 
used as a powerful tool 
to promote yourself and 
your work 

• Check out your 
competition 

• Resume in video form 



Just do it! 
• The key to success is implementation and consistency 
• Blog what you tweet, and tweet what you blog 
• Connect all the dots, connect all your friends, fans and 

followers = Viral Marketing 
• Social media is all about Networking and Connecting 
• Very important to keep everything current and of 

course – watch that digital dirt! 
• Use Google Alerts (need a Google account – its free!) 

to track what is being said about you on the web. 



About me 

Cindy Donaldson 
Director of Marketing & Personal Lines Sales 
Founders Insurance Group 
E: cdonaldson@foundersgrp.com (work) 
     cdonaldson62@gmail.com        (personal) 
 
 

http://www.linkedin.com/in/cindydonaldson 

http://www.facebook.com/cindydonaldson62 
http://www.facebook.com/foundersinsurancegroup 

http://www.twitter.com/brookhollow 
http://www.twitter.com/FoundersGroup 

http://www.foundersgrp.wordpress.com 



Get 
Connected 

on 

Cindy Donaldson 
http://www.linkedin.com/in/cindydonaldson 

Part II 



Why LinkedIn is so 
vital to your business 

• Over 100 Million users 
• 44 Million users in the U.S. 
• Average age of global users is 25-45 and it’s almost 

60% males on there globally (compare this to Twitter 
which has more females). The US has the most females 
with 45% and the Middle East the least with 33%. 

• Most users are working for companies with over 1,000 
employees, this is especially true in Asia. The biggest 
proportion of companies are active in High-Tech (16%), 
Finance (13%) and Manufacturing. 

• LinkedIn is used by 69 of the Fortune 100 companies 



LinkedIn- the online version of you 

• Your online version of a resume – but better! 
• Connect with people you wouldn’t normally meet 
• Great recruiting tool 
• Show case your strengths 
• Reconnect with former colleagues & classmates 
• Find job opportunities 
• Request & give professional recommendations 
• Find & give answers to business questions 
• Establish yourself as an expert in your field 
• Conduct marketing research 
• Advertise your business and/or services 

 



Create your 
profile #1 

Your profile should always be current – 
update your job, your position and your 
extra curricular activities. 
 
Your profile a strategic summary of your 
accomplishments. Don’t make it a direct 
copy of your resume.   
 
Blurb under your name – DON’T just put 
your title!  What makes you different?  
Put it here. 
 
Make sure you fill in your geographical 
information and your current 
demographic information – job, industry 
etc. 
 
Summary:  1 paragraph that lets people 
know who you are 
 
Privacy Info:  LinkedIn will only show 
your geographic AREA not your actual 
city. 
 
 
 
 
 



Power Profile tips  

Tip  - This is not Facebook – use a professional picture. 
Tip  - Pat yourself on the back – this is the spot to list your accomplishments. 
Tip  - List your community involvement – Volunteer Experience & Causes 
Tip  - List the organizations of which you are a member – i.e. chambers of 

commerce 
Tip  - Skills & Expertise – These are searchable terms Add them!! 
Tip  - Education & Certifications 
Tip  - Personal Information – Put what you feel comfortable with!   
  Don’t put home address – security reasons 
  Don’t use a non-professional email address! 
 
 
 
 
 
 
 



The power of LinkedIn – Connections 
• Peruse your connections connections 

– who do you want to meet 
– Who can help your career 
– Ask for the introduction! 

• Connect with previous co-workers, 
classmates 

• Search specific companies 
• Specify HOW you know a target 

connection before sending the 
invitation 

– Colleague – select a company from drop 
down box 

– Classmate – choose the school 
– We’ve done business together – select 

company 
– Friend 
– Groups & Associations – choose the 

group you share 
– Other – you must enter the person’s 

email address 
– I Don’t Know -  



Communicating with other LinkedIn 
Members – the 1,2,3 

• 1st Degree Connections – Your Network! 
– You can send an email to anyone in this degree 

• 2nd Degree Connections – LinkedIn members who connect directly to your 1st 
Degree 

– You will need to get an introduction, make them a first degree in order to send email 
– Send InMail if you have a premium account 

• 3rd Degree Connections – LinkedIn members who connect directly with your 2nd 
Degree. 

– Connect as above with the 2nd Degree. 
 

TIPS for Connecting outside of your First Degree 
1. Speak to your 1st degree connection prior to trying to connect with 2nd or 3rd 

degree – ask for an introduction 
2. You will have better luck connecting with 2nd degree vs. 3rd 
3. Be specific in your “I would like an introduction” – are you looking for a job, 

looking to network etc.  The more precise the better luck you will have! 
 



Recommendations – don’t be shy! 

• Request recommendations and provide them 
within your network – they are a powerful 
networking tool! 

• Four types: 
– Colleague – worked directly with this person at the 

same company as a manager, peer or employee 
– Business Partner – worked with this person not as a 

client or a colleague 
– Student – you were a teacher, advisor or fellow 

student at the same school 
– Service Provider –You hired this person to perform a 

service 



Ask for a 
recommendation = 

Will you endorse 
me? 

Customize the 
Subject or the letter.  

Send them out in 
bulk or one at a time. 



Searching  - take a peek! 
People 
      Search for a specific name 
Updates 
       Type in a key word, or a name 
Jobs 
        Type in a field, job description or a  
         company name 
Companies 
         Type in company name to see      
 updates, employees, jobs & more 
Answers 
 Type in key words, people, 
 companies 
Inbox 
 Search your inbox for names, key 
 words etc 
Groups 
 Search group names, key words 



Groups  
• Join an existing group of people with like interests OR create a group of 

your own  
• Group icons will appear on your profile page 
• Open Group vs. Members Only 

 



Creating a 
Group 

Logo 
Group Name 
Type 
     Alumni 
      Corporate 
       Networking 
Summary – a description 
Website 
Owner email (yours) 
Access: auto vs. permission 
Language 
Twitter announcement 
Open vs. Members only 



Manage your group 
 

• Invite people to 
join! 

• Send invites to 
people inside and 
outside of LinkedIn 

• Use the Group Join 
Link that is at the 
bottom of the 
screen and post it 
on Twitter, 
Facebook or your 
website! 



Companies – 
follow them! 

• Search and follow 
companies that 
interest you, you 
would like to work 
for, or have worked 
for! 

• See their employees 
– new hires & recent 
departures 

• Look for job 
openings! 



Advanced People 
Searches  

 

Do the same searches all 
the time?  Save them! 
 
After you click “Search”  
Click on “Save” in upper 
right hand corner.  With a 
Basic Account you can save 
up to 3 searches. 



Become an expert in your field –  
comment, answer and advise! 

• Join key groups 
that will help 
you in your 
career 

• Comment on 
discussion 
boards 

• LinkedIn 
answers is for 
Professional 
discussion not 
self promotion 
– Go to 

Other…click 
on Answers 
 



Finding a Job – First 
things First 

• Have a complete profile 
• Develop a solid network of connections 
• Get recommendations 
• Include Keywords that are relevant to your job search in your profile 
• Focus on results not your duties in your job descriptions 
• Post your resume using the application Box.net files which will let 

you attach PDF’s 
• Indicate in your profile that you are looking for employment – don’t 

sound desperate! 
 
TIP  Clean up your Digital “Dirt” – make sure there aren’t any 

incriminating pictures, comments etc on Facebook, MySpace, 
Twitter etc. 
 



Job search part 2 – your network 
• Search your groups 

& companies for 
job openings 

• Actively search out 
connections within 
your network 

• Search job postings 
– via JOBS PAGE 
 

• Upgrade your 
account to Job 
Seeker Premium 



Search Job Postings 
 

1. Put in key word or company 
name 

2. View lists of jobs 
3. Click on job that interests you 
4. Apply 
5. Request an introduction by 

people in your network! 
6. Share the job with your 

friends 
7. Follow the company 
8. Get hired! 

 



Adding applications – increase the power of your 
LinkedIn profile page! 

Must haves: 
Twitter 
Blog link or Wordpress – use only blogs that 
 are work related 
Box.net files – allows you to upload resumes & 
 other files 
 
Fun stuff: 
Trip it 
Events 
Company buzz 
 



Manage your Account – Privacy, Email, Upgrade and more! 

Click on your name and go to Settings 
Manage: 
•Profile 

•Activity Broadcasts 
•Who sees your activity 
•What people see 
•Who can see your connections 
•Change your picture 
•Twitter settings 
•Edit your profile 

•Email 
•Types of emails you get 
•Frequency of group updates 

•Groups, Companies & Apps 
•Manage activity 

•Account 
•Privacy Controls 
 

 
 



Director of Marketing & Sales 
Founders Insurance Group, Inc. 
E: cdonaldson@foundersgrp.com 
W: www.foundersgrp.com 
 

 

www.linkedin.com/in/cindydonaldson 

www.facebook.com/cindydonaldson62 
www.facebook.com/foundersinsurancegroup 

www.twitter.com/brookhollow 
www.twitter.com/FoundersGroup 

www.foundersgrp.wordpress.com 

Cindy Donaldson 
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