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-Preview-
NEW CTvisit.com



CTvisit.com

• Connecticut’s Official Tourism Website
• Converted Prospects

– 2 million visitors
– 9.7 million page views
– 5+ minutes/visit

• Search Engine Optimized
• Experience-based Content



CTvisit.com
Visitor’s Geographic Origin U.S.



“Give the people what they want 
and they'll turn out every time."

--Red Skelton, Entertainer & Comedian

• New Design & Features (launching 2/11)

– More content, images and video
– Improved listings
– Social networking interfaces & RSS feeds
– Future partner opportunities

• New Partner Content Management 
System (CMS) (launching 11/10)



Welcome to Connecticut’s Official 
State Tourism Website



More Content, Photos & Video



More Maps



More Ways to Locate Current 
Events, Activities & Travel Deals 



More Ways to Connect



More Motivating



Improved Search to Find Your 
Property or Event



Search results-what to do



FREE Listings- What to do



FREE Listings - Where to stay



Travel Deals



More Personalized



How to Post Your FREE 
Listings on CTvisit.com



CTvisit.com Partners
What to do
• Historic Sites, Museums & Galleries, Performing Arts, Special Interest Trails, 

Casinos, Entertainment, Science & Nature, Shopping, Biking Tour Cos., Boat Rides, 
Farms & Gardens, Fishing, Golf Courses, Horse Rides, Hot Air Balloons, In the Air, 
Mountain Biking, Parks & Forests, Region/Town Info, Restaurants, Ski Areas, Sports, 
Tours, Wineries & Breweries

Where to stay
• Accommodations –Bed & Breakfasts, B&B Directory & Reservation Service,  

Cottage/Cabin, Hostel, Hotel/Motel, Inns, Resorts, Vacation Rentals
• Campgrounds

Events
• Agricultural Fairs, Antique Shows, Arts and Crafts, Consumer Shows, Culinary, 

Especially For Kids, Ethnic Festivals, Festivals, Historic Events, Major 
Museum/Gallery Exhibit, Performing Art, Powwows, Seasonal/Holiday Delight, 
Special Community, Sport Events, Vehicle Shows



Getting Started
http://manage.CTvisit.com



Register If You Don’t Have
an Account



Register & Choose Properties



Work Flow Process



Accommodations & Attractions
Step 1 - Summary



Accommodations & Attractions
Step 2 – Amenities



Accommodations & Attractions
Step 3 - Photos



Accommodations & Attractions
Step 4 - Attributes



Accommodations & Attractions
Step 5 – Specials



Live on CTvisit



Event Organizers
How to Add a New Event



Event Organizers
How to Add Event Photos



Event Organizers
How to Edit Existing Events



Event Organizers
How to Add Multiple Events



To Get Help
http://manage.CTvisit.com

• Rob Damroth
– 860-256-2749
– robert.damroth@ct.gov

• Jean Hebert
– 860-256-2739
– Jean.hebert@ct.gov



Q/A



2011 Cooperative Marketing 
Opportunities



2011 Cooperative Marketing 
Opportunities

• Magazine Style FSI (Free Standing Insert)
• NEW Online Advertising Campaign
• Billboard Advertising



Connecticut Getaway Guide FSI  
with

Integrated Online Components



Magazine FSI

• CT Traveler’s Get
– Inspiration & 

Information
– Frequency of Message

• You Get
– Branding & Leads
– Push Marketing & 

Fulfillment
– Print & Online



Magazine FSI
• Highly Targeted

– NY/NJ & CT Newspapers
– CT Welcome Centers
– Regional AAA offices

• High Conversion
• Compare & Save
• Integrated Online Promotion – VacationFun.com

– Promotion & links
– 2 Email blasts
– Search engine marketing

• Value Added –
– Interactive digital version on CTvisit.com



Magazine FSI
NEW iBrochure

• Year-long exposure
– Seasonal changes

• Fulfill 65%-75% of 
your FSI inquiries 
instantly

• Multiple uses



Magazine FSI

• Spring/Summer Edition (40 pages)
– 1 million circulation includes 925,000 in 

newspapers
– May 22, 2011 Newspaper Insert

• Fall/Winter Edition (28 pages)
– 525,000 circulation includes 450,000 in 

newspapers
– September 11 or 18, 2011 Newspaper Insert



Magazine FSI
Rates (net)

• Spring/Summer Edition
– $5,985-$23,942

• Fall/Winter Edition
– $2,825 -- $20,547

• iBrochure
– Special discounted CT rate $1,495

• Display Advertising Qualifies for CCT 
Cooperative Marketing Grants



Magazine FSI
Media Partner

• Madden Media
– Pati Flannery

• 708-386-6062
• pflannery@maddenmedia.com

– Jim Gillespie
• 978-887-1211
• jgillespie@maddenmedia.com

• www.MaddenMedia.com



Online Advertising Campaign



Online Advertising Campaign
• New Integrated Co-op

– Email
• Connect w/ known prospects

– Paid Search
• Reach 80% of travel planners

– Banner Display Ads
• Raise awareness

• Turn-Key Solution
– Highly targeted
– Highest ROI
– Guaranteed Results

• 2 Flight Options
– May-July
– September-October

85% of all Travelers 
go online to explore, 

decide, plan & 
navigate



Online Advertising Campaign
• eMail Marketing

– 2-4 mailings per flight
– 175,000 CTvisit.com active opt-ins
– Partners featured in every eMail

• Paid Search
– Optimized based on specific partners
– Partners featured on landing page

• Contextual Banner/Display Advertising
– Optimized based on specific partners
– Placed with contextually relevant content on premium 

websites
– Partners featured in banner ad & landing page



Online Advertising Campaign
Guarantees*

• Spring/Summer Flight (May-July)
– 525,000 email impressions
– 25,000 qualified visitors to co-op landing page
– 300,000 minimum exclusive online banner 

impressions
• Fall Flight (September-October)

– 350,000 email impressions
– 12,500 qualified visitors to co-op landing page
– 200,000 minimum exclusive online banner 

impressions
* Per partner, base level with 6 partners minimum



Online Advertising Campaign
Partner Fees (net)

• Spring/Summer Campaign
– $10,000

• Fall Campaign
– $5,000

• Qualifies for CCT Cooperative Marketing 
Grants



Online Advertising Campaign
Media Partner

• eBrains
– Larry Dickerson

• 248-613-1984
• larryd@destgroup.com

– Renea Dettman
• 608-838-9433
• rdettman@ebrainsinc.com

• www.ebrains.travel



Billboard Advertising



Billboard Advertising

• Co-Op Billboards Partnership
– Creates strong impact & awareness
– Generates largest circulation in market
– Provides higher visibility via greater collective 

presence
• Qualifies for CCT Cooperative Marketing 

Grants



Billboard Advertising

• Media Options
– 2 Campaigns:  Spring/Summer (April-August) & Fall 

(Sept.-Oct.)
– Locations:  CT & NY Interstates
– Territories:  NY Gateways to CT, Fairfield County, 

New Haven & Shoreline, Danbury to Hartord
• Partner Investment

– Varies by location & board
– Minimum 1 month purchase
– Creative design services provided



Billboard 
Advertising



Billboard Advertising
Media Partner

• Out of Home America
– Moira McNally

• 860-289-9001
• moira@outofhomeamerica.com



Q/A





CCT Marketing Grants
Two types offered:
• Challenge Grant
• Cooperative Grant

Designed to:
• create partnership with constituents & CCT
• increase attendance & visitation
• support product development efforts
• extend statewide strategic marketing efforts

Both grant programs:
• require matching funds &
• are available to arts, history, film & tourism entities



Challenge Grant

Provides funds to non-profits for:
• new & innovative marketing projects or
• expansion of current marketing project



Challenge Grant 
Time Line
• Application Deadline January 12, 2011 
• Award Notification March 2011
• Project Period April 15, 2011 – May 31, 2012

Grant and Matching Funds
• Minimum $  7,500
• Maximum $30,000

Match 1 to 1  (100% match)
• Applicants Must have a non-profit status

Project Mock-Ups:
All materials must be approved by CCT.  A minimum of 5 working 
days is required for this approval. 



Challenge Grant

Eligible Project Expenses:

• Media Advertising
• Direct Marketing
• Promotional Pieces
• Production Projects
• Direct Sales

• Public Relations
• Research Programs 

and Studies
• Expansion of Existing 

Program
• Online: Development, 

design or promotion



Cooperative Grant
Time Line
• Application Deadline January 5, 2011
• Award Notification February  2011
• Project Period 2/11-1/31/12

Grant and Matching  Funds
• The maximum grant and matching funds varies 

dependent upon the co-op project.

Applicant: Non-profit as well as For-profit



Cooperative Grant

3 marketing partnership grants offered by CCT:  
• Magazine-Style Insert (Getaway Guide FSI)
• Online Marketing Campaign
• Billboards

Applicants may apply to more than one project. 
Separate application package must be 
submitted for each proposed project.



Cooperative Grant
Calculate grant fund request on the TOTAL PROJECT COST.

Divide the corresponding index figure into the Total Project Cost 
to determine amount of Grant Funds to request.

Required Match Index Figure
30% 1.3
40% 1.4
50% 1.5
60% 1.6

Note:  The State MUST apply the match to the GRANT FUNDS 
REQUESTED.  We cannot apply the match to the Total 
Project Cost. 



Cooperative Grant
Magazine-Style Insert FSI

Eligible Applicant and Required Match
• Non-Profit entities   - Require 30% match
• For-Profit entities    - Require 60% match

Maximum Grant Request (based on 1 full-page per edition)
• Non-Profit entities - $34,222

– With optional i-brochure $35,372
• For-Profit entities - $26,996

– With optional i-brochure $27,930

Magazine-Style Insert (FSI) Options
• Spring/Summer  Edition  
• Fall/Winter Edition 
• Combination of Both Editions
• NEW iBrochure



Cooperative Grant
Magazine-Style Insert

$1,495$561$934ibrochure (optional)* 

$5,985$2,244$3,741Eighth Page (inc. brochure ad)

$8,380$3,143$5,238Quarter Page (inc. brochure ad)

$13,168$4,938$8,230Half Page (inc. brochure ad)

$23,942$8,978$14,964Full Page (inc.brochure ad)

For-Profit Figures - Sp/Su

$1,495$345$1,150ibrochure (optional)*

$5,985$1,381$4,604Eighth Page (inc. brochure ad)

$8,380$1,934$6,446Quarter Page (inc. brochure ad)

$13,168$3,039$10,129Half Page (inc. brochure ad)

$23,942$5,525$18,417Full Page (inc.brochure ad)

Non-Profit Figures - Sp/Su

CostMatchGrantDescription

Total Project



Cooperative Grant
Online Advertising Campaign

Eligible Applicant and Required Match
• Non-Profit entities   - Require 30% match
• For-Profit entities    - Require 60% match

Grant Funds can be used for
• Spring/Summer Flight Partner Fees
• Fall Flight Partner Fees



Cooperative Grant
Online Advertising Campaign

$15,000$5,625$9,375For Profit Combo

$5,000$1,875$3,125For-Profit Figures - F/W

$10,000$3,750$6,250For-Profit Figures - Sp/Su

$15,000$3,462$11,538Non-Profit Combo

$5,000$1,154$3,846Non-Profit Figures - F/W

$10,000$2,308$7,692Non-Profit Figures - Sp/Su

CostMatchGrantDescription

Total Project



Cooperative Grant
Billboard Advertising

Eligible Applicant and Required Match
• Non-Profit entities   - Require 40% match
• For-Profit entities    - Require 50% match

Maximum Grant Request
• $30,000 Spring/Summer Season
• $20,000 Fall Season
• $50,000 Both Seasons

Grant & Match funds can be used for the following
• Media purchase costs for the billboards*
• Billboard vinyl production costs
• Billboard installation costs
• Grant & Match funds cannot be used for digital billboards or 

billboards on State property.



Applicant Package

1. Application
2. Application Narrative
3. Project Budget
4. Timeline
5. Strategic Marketing Plan or Strategic Marketing 

Questionnaire (available at 
www.cultureandtourism.org)

6. Promotional Materials (optional)
7. Sponsorship Opportunities Package (if applicable)
8. Tax Exempt Verification (original only)



What you need to know to apply for 
a grant…….

• Go to www.cultureandtourism.org
• Click on Funding Opportunities in the navigation panel on the left 

side
• Click Cross-Divisional Funding Opportunities
• Select the appropriate grant program (Challenge or COOP)

Download the Following
• Grants Overview Guidelines
• Grant Guidelines Booklets
• Application (enabled – you can type in it)
• Strategic Marketing Questionnaire (if you do not have a current 

strategic marketing plan)
• Pricing Guides



Q/A



• Commission on Culture & Tourism 
– Randall.Fiveash@ct.gov 860-256-2769
– Barbara.Cieplak@ct.gov 860-256-2745
– Robert.Damroth@ct.gov 860-256-2749
– Jean.Hebert@ct.gov 860-256-2739
– Rena.Calcaterra@ct.gov 860-256-2744
– Rosemary.Bove@ct.gov 860-256-2725
– Robert.Gregson@ct.gov 860-256-2740
– Rachel.Gary@ct.gov 860-256-2743
– Alfred.Strong@ct.gov 860-256-2751

• www.cultureandtourism.org


