
WHAT ARE THE MINIMUM REQUIREMENTS FOR AN 
EFFECTIVE ANTITRUST COMPLIANCE PROGRAM? 

 
 

• The Company should set clearly established antitrust compliance 
standards for all employees; 

 
• The Company should assign overall responsibility to oversee antitrust 

compliance to specific high-level executives within the company; 
 

• The Company should exercise due care not to delegate responsibility 
to employees who have direct responsibility for sales or preparing 
quotes or bids; 

 
• Take reasonable steps to communicate standards and procedures 

effectively to all employees; 
 

• Take reasonable steps to achieve compliance with the antitrust 
compliance standards; 

 
• The Company should provide consistent enforcement of standards 

through appropriate disciplinary mechanisms; and 
 

• The Company should take immediate reasonable steps when an 
offense occurs to respond and to report violations. 



HOW SHOULD A SMALL BUSINESS ESTABLISH AN ANTITRUST 
COMPLIANCE PROGRAM? 
 
 
 
Who should conduct the training? 
 
A. It is suggested that a lawyer conduct the training; preferably someone with 

knowledge of antitrust laws, so that any questions by employees can be 
adequately addressed.   

 
How do I start an antitrust program? 
 
A. First, establish a written company policy and make sure that it is provided to all 

employees, along with the consequences of violating the company’s written 
policies relative to antitrust laws. 

 
How often do I have to provide training to employees and who must attend? 
 
A. Compliance training should be provided on an annual basis to all salespersons or 

staff that would be involved with pricing or bidding your products and services.  
All newly hired employees should receive a copy of the Company’s policy 
regarding violations of antitrust laws and receive initial training within three 
months of their hire date. 

 
What should the training program contain? 
 

• A written overview of the compliance training program with the content of the 
program geared towards your audience.   

 
• Mix it up; provide materials that are in written format; provide a short video; and 

provide hypothetical examples at the conclusion of the program to keep your 
employees’ interest on the contents of the program and the message that the 
Company intends to convey and its commitment to strict adherence. 

 
• The program should contain information concerning the types of conduct that 

may lead to enforcement by authorities, including the penalties for both criminal 
and civil offenses.  By the end of the program your employees should understand 
what a violation of the antitrust laws could potentially mean to the Company and 
their employment, and how their actions are a reflection on the Company.  The 
Company should also provide examples of relevant enforcement actions brought 
by federal and state authorities. 

 
• Explain what constitutes an antitrust violation and what specific types of behavior 

are prohibited in context with the antitrust laws.  The program should basically 
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cover antitrust laws, including the Sherman Act and the Connecticut Antitrust Act,  
as well as information on monopolization, bid-rigging, price fixing, tying and 
boycotting and how those terms interact with your Company’s business. 

 
• Give employees a chance for questions and answers and provide specific 

examples which would be geared to your Company’s business and any actions 
by employees which should be clearly avoided. 
 

• If your employees often attend trade associations or attend meetings where they 
might meet competitors, include information on how to avoid potential 
problematic activities or discussions which could raise the potential for an 
antitrust violation and, hence, get the Company into trouble. 
 

• Reinforce throughout the program that if an employee is ever in doubt as to 
whether a practice or conduct violates the antitrust laws, that they should ask 
questions. 
 

• The purpose and value of the training is to make sure that your employees “get 
the message” and that they comply with the antitrust laws. 
 

What other materials can be utilized besides written training sessions? 
 

• Use company newsletters to remind your employee’s of your Company’s 
standards and its adherence to antitrust laws. 
 

• Provide employees with a small card containing “Do’s and Don’t’s” that they can 
carry with them. 
 

• As previously suggested, you can obtain short videos on antitrust laws that are 
related to the types of business your Company transacts.  
 

How does the Company monitor compliance with the antitrust laws? 
 

• Monitor employees and have them certify annually through a signed certification 
confirming that they have read and complied with the Company’s antitrust policy. 

 
• Make sure that a corporate officer (not an employee involved in sales) is 

mandated as a compliance officer for the Company and any low-level employees 
should clearly understand how they can report concerns of an antitrust nature.  
All employees should have the name and number of the compliance officer 
identified by the Company. 

 
• Employees should know that they will not be retaliated against by the Company if 

they report suspected or actual illegal conduct through the proper compliance 
channels. 
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Are there any other suggestions for keeping my employees from making 
mistakes and getting the Company into trouble? 
 

• Keep the Company’s message clear and reinforced by providing it in other 
formats and through regular reminders to employees. 

 
• The Company could consider an internal or external audit of sales or bidding files 

on an annual basis. 
 

• Keep a record of all training programs and who was in attendance. 
 
 
 
What if the Company finds or suspects a violation has occurred? 
 

• If the Company suspects that an employee(s) has violated any type of antitrust 
laws it should take immediate steps to respond and to avoid any future violations. 

 
• The best course of action is to “self-report” the violation to the proper 

enforcement authority.  In Connecticut, your Company should contact: 
 

Michael E. Cole 
Asst. Attorney General 
Chief, Antitrust Department 
55 Elm Street 
Hartford, CT  06141 
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